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A  hit  of  the  50's,  60's, 
70%  80's,90's 


Over  the  years,  Cerumol  has  been 
working  to  help  millions  of  people 
who  suffer  from  the  problem  of 
hardened  ear  wax. 

Cerumol  works  effectively  by 
softening  and  loosening  ear  wax, 
making  syringing  easier  and 
often  unnecessary.1 

Cerumol  has  an  established  track 
record  so  you  can  recommend 
with  confidence. 

Cerumol  will  be  actively  promoted 
this  year  and  that  will  increase 
consumer  demand  for  this  'all  time 
classic'.  Be  in  on  the  scene  and 
stock  Cerumol,  which  covers  both 
prescription  and  OTC  needs. 
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CERUMOL 

An  arachis  oil  base  containing 
paradichlorobenzene  and  chlorbutol. 

EAR  DROPS 

Sound  advice  for  decades 


m 


Further  information  is  available  from: 
Laboratories  for  Applied  Biology  Ltd 
91  Amhurst  Park,  London  N16  5DR 
Telephone  0181-800  2252 


CERUMOL  Product  licence  held  by  Laboratories  for  Applied 
Biology  Ltd.,  91  Amhurst  Park.  London  N16  5DR  Uses: 
Occlusion  or  partial  occlusion  ot  external  auditory  meatus 
by  either  a  collection  of  soft  wax  or  a  harder  wax  plug  Dosage 
and  administration:  With  the  head  inclined,  5  drops  are  put 
into  the  ear  This  may  cause  a  harmless  tingling  sensation 
A  plug  ot  cotton  wool  moistened  with  Cerumol  should  then 
be  applied  to  retain  the  liquid  One  hour  later,  or  the  next 
morning,  the  plug  is  removed  The  procedure  is  repeated  twice 
a  day  for  three  days,  the  loosened  wax  may  then  come  out  on 
its  own,  making  syringing  unnecessary  If  any  wax  remains, 
the  doctor  should  be  consulted  so  that  syringing  of  the 
softened  residue  may  be  carried  out  Contra-indicalions, 
warnings,  etc:  Otitis  externa,  seborrhoeic  dermatitis,  eczema 


affecting  the  external  ear  and  perforated  ear  drum  Although 
there  have  not  been  any  reports  of  reactions,  patients  known 
to  be  allergic  to  peanuts  are  advised  not  to  use  Cerumol,  which 
contains  arachis  oil  which  comes  from  peanuts.  Use  In 
pregnancy  No  side-effects  have  been  reported  Other  special 
warnings  Mot  to  be  taken  internally  Do  not  use  for  more  than 
three  days  If  the  condition  persists,  consult  your  doctor  Price: 
£1  72  (excluding  VAT)  tor  11  ml  vial  with  separate  dropper 
Legal  category:  P  Product  licence  number:  01 1 8/001 3R 
References  1  Frazer,  J.G.,  J.  Laryng  &  Otol  1970,  84, 1055 
2  Holmes  R.C.,  Johns  A  N  ,  Wilkinson  J  D  ,  Black  M  M  . 
Rycroft  R  J  G  ,  J  Soc  Med  ,  1982,  75,  27-30 
Cerumol  is  a  registered  trade  mark 
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EXPECT  A  TIDAL  WAVE  OF  CUSTOMERS  WHEN  NUROFEN 
HITS  THE  SCREEN.  SO,  STOCK  UP  AND  DISPLAY  THE 
ENTIRE  RANGE  AND  PREPARE  FOR  A  FLOOD  OF  NEW  SALES. 
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I  8REAKTHRGUGH  IN  PAIN  REL  IEF  effective  pain  relief  in  a  single  tablet  ADVANCED  DUAL  ACTION  for  powerful  pain  RELfEf 
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crookes healthcare  'Source:  AGB  Superpanel  £MAT  Mar  96 


How  many  LPCs  are  facing  difficulty  with 
local  budgets?  Avon  LPC  is  not  the  first  to 
be  faced  with  a  health  authority  which  has 
run  out  of  money  and,  as  a  consequence, 
has  restricted  applications  to  provide  services  to 
residential  and  nursing  homes,  and  cut  back  on 
rota  services.  The  latter  is  a  soft  target,  since  it 
can  frequently  be  argued  that  Sunday  opening  and 
longer  hours,  especially  by  supermarket  phar- 
macies, mean  the  demand  for  'out  of  hours' 
services  is  being  adequately  met  by  alternative 
means.  But  restricting  applications  to  provide 
pharmacy  services  to  homes  amounts  to 
rationing,  pure  and  simple. 

Alaster  Rutherford,  Avon  LPC  secretary,  rightly 
lambasts  the  Department  of  Health  for  fixing 
budgets  based  on  a  historical  spend.  Well  over  a 
year  ago,  PSNC  predicted  the  consequences  of 
such  an  approach  and  set  its  face  against  any 
further  devolution  of  the  global  sum  for 
negotiation  at  local  level.  Residential  care  is  a 
growth  business,  reflecting  the  increasing  elderly 
population  and  the  emptying  of  long-stay  hospital 
beds.  The  19  per  cent  increase  in  residential 
homes  in  Avon  between  1993/94  and  1995/96 
reflects  a  national  picture.  And  since  services  to 
homes  have  not  been  remunerated  until  relatively 
recently,  it  is  inevitable  that  uptake  among 
contractors  is  still  increasing  as  more  complete 
the  requisite  training  to  qualify  for  payment, 

Mr  Rutherford  argues  for  a  budget  set  on  a 
capitation  basis  reflecting  needs,  surely  a  sensible 
approach?  Using  historical  spend  (  especially  if  it 
is  effectively  capped)  is  a  ludicrous  way  of 
determining  share  of  the  global  sum.  There  is  an 
important  lesson  here,  when  oxygen  services 
come  to  be  to  be  dealt  with  locally.  A  winter  of 
discontent  is  predicted,  and  that  is  before  any 
news  of  the  pay  set  t  lement  for  191KV97! 
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NEWS 


'AG  responds  to  OFT 


Personal  bankruptcy  for  phar- 
macists is  one  of  the  many  possi- 
ble outcomes  of  the  removal  of 
Resale  Price  Maintenance,  ac- 
cording to  the  Community  Phar- 
macists' Action  Group 

In  a  document  responding  to 
the  Office  of  Fair  Trading's  con- 
sultation paper  (C&D  August  3, 
1)145),  the  CPAG  says:  "The  rela- 
tive stability  of  pharmacy  num- 
bers in  recent  years  should  not 
be  taken  as  an  indicator  that 
pharmacy  is  a  sound,  profitable 
business." 

In  response  to  the  ( )FT's  asser- 
tion that  "chemist  numbers  are 
mil  now  declining,  and  have 
been  increasing  or  stable  since 
1980",  the  CPAG  says:  "In  1970, 
the  court  found  that  the  removal 
of  RPM  would  be  likely  to  lead  to 
larger  numbers  of  pharmacies 
going  out  of  business  more 
quickly  Hum  would  otherwise  be 
the  case. 

"There  are  powerful  exit  barri- 
ers facing  many  owners  of  small 
pharmacy  businesses.  They  will 
have  been  required  to  give  per- 
sonal guarantees  to  creditors 
ami  lessors  of  die  business 
premises,  and  closure  may  mean 
personal  bankruptcy.  Many  inde- 
pendently-owned pharmacies  to- 
day may  be  unable  to  survive  any 
further  reduction  of  income." 

The  OFT  consultation  paper 
looked  at  whet  her  I  he  1970  judg- 
ment allowing  RPM  on  medi- 
cines was  still  valid.  The  CPAG 
response  refers  to  over  the 
counter  products  only,  and  not 
with  those  parts  of  the  1970 
exempt  ion  or  the  OFT  paper  con- 


cerning ethicals.  The  (iron])  is 
responding  to  the  OFT's  eight 
points  of  possible  change. 

"The  OFT  lias  failed  to  make  a 
case  for  challenging  RPM  on  non- 
prescription medicines,"  says 
CPAG  chairman  David  Sharpe. 
"We  have  considered  the  OFT's 
document  carefully  and  responded 
comprehensively.  We  believe  that 
the  case  for  RPM  on  OTC  medi- 
cines is  stronger  than  ever." 

The  CPAG  argues  that  the  OFT's 
review  of  RPM  is  to  determine 
whether  there  has  been  "material 
change  in  the  relevant  circum- 
stances   since    1970".  'Material 

We  believe  the 
case  for  RPM  on 
OTC  medicines  is 
1  stronger  than  ever 

change'  has  been  explained  previ- 
ously as  "a  change  in  an  essential 
part  of  the  reasoning  by  which  the 
court  had  reached  its  previous 
conclusion". 

For  OTC  medicines,  material 
change  must  be  one  "that  weak- 
ens substantially  the  grounds  for 
the  decision  that  RPM  on  OTC 
medicines  is  in  the  public  inter- 
est", says  CPAG.  "Our  analysis  is 
that,  far  from  weakening  the 
grounds,  such  changes  as  are 
identified  serve  to  reinforce  the 
'relevant  circumstances'  which 
led  to  the  court's  decision." 

The  CPAG  queries  the  OFT's 


belief  that  the  continuing 
increase  in  the  proportion  of  out- 
lets owned  by  chains  suggests 
that  they  are  now  regarded  as 
profitable  or  potentially  prof- 
itable takeover  targets.  The 
Group  believes  that  most  of  the 
pharmacies  vulnerable  to  the 
removal  of  RPM  are  indepen- 
dently-owned and  would  not  be 
of  interest  to  the  large  multiples, 
which  have  tended  to  purchase 
small  chains  of  pharmacies. 

Money  available  for  disburse- 
ment to  independent  pharma- 
cies, after  staff  costs,  is  now 
about  4  per  cent,  says  CPAG. 
This  compares  to  the  10-12  per 
cent  net  profit  cited  in  the  1970 
judgment. 

CPAG  also  believes  that  if  dis- 
counting begins  in  the  GSL  sector, 
then  the  P  products  will  have  to 
follow  or  lose  market  share.  The 
multiples  would  also  respond  by 
discounting  both  P  and  GSL  lines 
to  retain  market  share. 

"All  large  retailers  would  use 
selective  and  seasonal  discount- 
ing of  popular  lines  in  order  to 
change  shopping  habits,"  says 
CPAG.  "It  is  this  change  of  shop- 
ping habits  that  has  devastated 
independent  grocery  and  other 
specialist  local  retailing  in  favour 
of  supermarkets,  that  presents 
the  greatest  danger  for  the  future 
of  community  pharmacy." 

Although  OFT  research  indi- 
cates that  60  per  cent  of  respon- 
dents said  that  their  visits  to  a 
chemist  would  be  unchanged  if 
supermarket  prices  dropped, 
some  36  per  cent  would  change 
their   shopping   habits.  CPAG 


believes  that  this  means  the  11- 
25  per  cent  of  pharmacies  pre- 
dicted to  close  could  be  an 
underestimate. 

Loss  of  RPM  and  a  subsequent 
reduction  in  pharmacy  numbers 
would  also  require  a  change  in 
commercial  strategy,  says  CPAG. 
Instead  of  supplying  a  wide 
range  of  OTC  products  meeting  a 
variety  of  needs  "manufacturers 
and  wholesalers  would  concen- 
trate on  major  brands".  This 
would  leave  the  smaller  phar- 
macy retailer  unable  to  compete. 

"The  loss  of  market  share  in 
cosmetics,  toiletries  and  baby 
care  from  pharmacies  to  the  mul- 
tiple  supermarkets  and  depart- 
ment stores  is  one  of  the  princi- 
ple reasons  for  the  increased 
reliance  of  pharmacies  on  price 
maintained  OTC  products," 
argues  the  CPAG.  It  cites  the 
Deloitte  Touche  report  it  com- 
missioned (C&D  July  20,  p76), 
which  says  that  in  1970, 35-50  per 
cent  of  pharmacy  turnover  due 
to  non-pharmaceutical  products 
has  fallen  to  between  10.1  and 
27.8  per  cent  (  excluding  Boots). 

NHS  dispensing  has  also  seen 
a  "dramatic  decline  in  gross 
profit"  since  1970,  says  the 
Group.  In  1970,  gross  profit 
derived  this  way  was  about  26 
per  cent.  This  is  now  16  per  cent 
for  the  average  contractor. 
"Although  NHS  dispensing  has 
increased  over  that  period,  the 
overall  evidence  is  that  the  net 
effect  of  these  changes  has  been 
a  reduction  in  profitability,  par- 
ticularly in  independent  chem- 
ists since  1970." 


MCA  raids  Pharma-Nord  over  melatonin 


Diabetes  costs  NHS 
£2  billion  annually 

Diabetes  costs  the  NHS  about  S2 
billion  annually,  accounting  for  8 
per  cent  of  hospital  expenditure, 
claims  a  new  report  on  non-insulin 
dependent  diabetes,  commissioned 
by  the  British  Diabetic  Association. 
According  to  the  King's  Fund  Pol- 
icy Institute  Report,  a  major 
rethink  on  health  spending  priori- 
ties is  required.  Researchers  say 
huge  sax  ings  could  be  made  and 
better  patient  care  achieved 
through  early  investment  in  pre- 
ventative health  monitoring  for 
those  with  diabetes. 

'Counting  the  cost;  the  real 
impact  of  non-insulin  dependent 
diabetes'  is  available  at  a  cost  of 
S10  (plus  50.50  p&p)  from  the 
BDA.  Freefone  0800  585088. 


The  Medicines  Control  Agency 
has  ordered  the  seizure  of  all 
melatonin  products  from 
Pharma-Nord. 

The  Morpeth,  Northumber- 
land, company  was  raided  last 
Wednesday  and  four  enforce- 
ment officers  searched  the 
premises  for  the  product. 
Pharma-Nord's  managing  dir- 
ector, Bent  Henriksen,  believes 
the  agents  took  about  1,000 
packels  of  the  product  away 
with  them. 

Pharma-Nord  has  challenged 
t  he  MCA's  ruling  I  hat  melatonin 
is  a  drug,  and  filed  a  court  appli- 
cation against  the  decision  on 
June  26  ((  'A:/)  June  20,  p904). 
The  company  believes  that  the 
substance  is  a  harmless  antioxi- 


dant and  should  be  freely 
allowed  for  sale  as  a  food  su]  >|  ile- 
ment,  as  happens  in  other  coun- 
tries, including  the  US. 

"A  judicial  review  is  pending 
and  for  the  Agency  to  act  on 
seizure,  as  though  melatonin  was 
a  harmful  narcotic,  smacks  of  a 
heavy-handed  approach,"  com- 
ments Mr  Henriksen.  He  admits 
that  the  company  had  continued 
distributing  the  product  until  last 
Wednesday's  raid. 

The  company's  solicitor,  Ken- 
neth Hunt,  adds:  "My  firm  has 
been  in  weekly  correspondence 
with  the  Agency,  and  it  has  pro- 
duced no  medical  or  scientific 
research  to  support  its  recent 
change  of  classification." 

An    MCA    spokesman  con- 


firmed that  documentation  and 
melatonin  were  seized  from 
Pharma-Nord.  He  said  that  it  is 
the  manufacturers,  and  not  the 
MCA,  that  have  to  produce  evi- 
dence of  safety  for  the  licensing 
of  a  drug. 

The  MCA  ruled  that  the  sub- 
stance is  a  medicinal  product  in 
November,  1001.  The  Agency's 
spokesman  added  that  Pharma- 
Nord  was  warned  that  if  it  con- 
tinued to  supply  melatonin, 
seizure  of  the  product  may  take 
place. 

•  Martindale  describes  mela- 
tonin as  a  hormone  produced  in 
the  pineal  gland.  The  substance 
has  been  reported  to  alleviate  jet- 
lag  and  may  have  a  role  in  treat- 
ing sleeping  disorders. 
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Avon  LPC  criticises  local  budget  system 


Avon     Local  Pharmaceutical 
Committee    is    criticising  the 
Department  of  Health  for  insist 
ing  that  local  budgets  be  fixed  on 
historical  spend. 

Instead,  LPC  secretary  Master 
Rutherford  would  like  money  allo- 
cated for  pharmaceutical  services 

to  nursing  and  residential  I  ics 

based  on  a  capitation  system. 

The  call  comes  as  Axon  Health 
Authority  announces  a  series  of 
moves  to  limit  applications  for  pro- 
viding pharmaceutical  services  to 
the  homes.  The  proposals  come 
into  effect  on  Septemhei  I 

Avon  HA  is  proposing  that  new 
applications  for  providing  a  ser- 
vice to  homes  with  loin  or  less 
beds  v\ill  not  be  accepted,  not 
will  new  applications  from  con 
tractors  presently  servicing  five 
01  mi  ire  h<  >mes. 


Contractors  with  dual  regis- 
tered homes  will  receive  only 
one  payment,  paid  at  the  nursing 
home  rate  for  the  total  number  of 
beds. 

"We  have  had  an  increase  of  1!) 
percent  in  the  numbet  ol  homes, 
but  no  increase  in  money,"  says 
Mr  Rutherford.  "As  it  stands,  we 
can  never  go  forward  il  out  his 

lorical  spend  will  delermn  ur 

share  of  the  global  sum."  He  adds 
that  the  money  given  to  local 
government  for  local  negotiation 
should  have  been  'ring-fenced'  at 
least  for  one  year  to  identify  it  for 
pharmaceutical  services. 

Stephen  Axon,  secretary  of  the 
Pharmaceutical  Services  Negoti- 
ating ( 'ommittee,  says  "I  will  not 
accept  that  money  is  unavailable 
from  I  he  health  authority  II  they 
whinge  and  moan  that  there  is 


not  sufficient  nn  >ney,  they  should 
go  to  then  miliary  authority." 

The  I  >olI  has  made  provision 
with  unitary  authorities  foi  local 

negotiation  I  cur   Mr  Axon 

adds  thai  the  local  budgeting 
across  the  country  has  varied 
from  an  overspend  of  90  percent 
to  underspending. 

Avon  Health  Authority  phar- 
maceutical adviser,  Ros  Grant, 
says  that  the  money  is  devolved 
from  the  gl<  >bal  sum.  but  I  here  is 
no  provision  made  foi  annual 
growth  in  local  pharmacy  ser- 
vices. "As  a  health  authority,  we 
are  responsible  for  making  every 
effort  to  stay  in  the  budget.  We 
do  not  have  extia  resource  allo- 
cations like  London,  but  we  have 
all  the  same  problems."  She  adds 
that  the  I IA  w  ill  be  raising  the 
issue  with  DoH  shortly. 


Final  MCA  exam 

The  Royal  Pharmaceutical  Soci- 
ety's third  and  final  examinal  foi 

'experienced'  pharmacy  assistants 
takes  place  on  Novembei  1  I 

Applications  to  sit  the  exam 
should  be  made  in  writing  to 
Room  :!()!),  RPSCI5,  1  Lambeth 
High  Street,  London  SKI  7.IN. 
They  should  stale  the  names  ol 
the  assistant  and  the  supervising 
pharmacist,  and  the  name  and 
address  of  the  pharmacy  at  which 
the  assistants  are  working.  The 
i  li  ising  date  is  ( Iclobei  7 

Assistants  who  narrowly  failed 
the  May,  1996,  exam  will  be  auto- 
matically re-registered.  Those 
who  failed  by  a  w  ide  margin  have 
been  advised  to  undertake  an 
approved  training  course.  Exam 
papers  will  be  despatched  on 
November    I  1    anil    should  be 

returned,  along  with  a  fee  of  5  lb 
per  candidate.  The  results  of  the 
exam  will  be  despatched  by  Janu- 
ary 3,  1997. 


New  6SL  moves  from  MCA 


The  Medicines  Control  Agency  is 
proposing  to  make  foui  additions 
to  the  GSL  Order. 

In  the  consultation  Idler  MLX 
227,  August  21,  the  Agency  is  seek 
ing  views  on  proposals  to  allow 
certain  substances  to  be  made  GSL 
provided  conditions  are  met.  The 
proposals,  if  accepted,  come  into 
effect  by  January  31,  1997. 

The  conditions  for  the  products 
to  he  sold  as  ( !SL  medicines  are: 

•  Sodium  picosulphate  -  if  contra- 
indicated  foi  children  undei  ten 
years,  il  has  a  maximum  strength 
of  5mg/5ml,  it  has  a  maximum  sin- 
gle dose  and  daily  dose  of  I5mg, 
and  the  pack  contains  no  more 
than  (ii)ml  of  sodium  picosulphate 
solution 

•  Dequalinium  chloride  -  if  indi- 
cated to  beai  minor  infections  of 
Mil'  mouth  and  throat,  if  il  has  a 

dose  of  0.25ms  and  a 


maximum  daily  dose  of  2mg 
•  Liquid  paracetamol  preparations 
foi  adults  and  children  aged  12 
years  and  above  -  with  a  maximum 
strength  of  500mg/20ml  (2.5  per 
cenl )  and  a  maximum  pack  size  of 
1 60ml 

9  Paediatric  paracetamol  liquid 
preparation  -  if  il  has  a  maximum 
strength  of  L20mg/5ml  (2. 1  per 
cent),  a  maximum  dose  of 480mg,  a 
maximum  daily  dose  ol  l,920mg 
and  ii  is  presented  in  packs  con- 
taining no  moie  than  20  sachets, 
each  of  which  is  no  more  than  5ml 
<&  Combined  paracetamol  and 
methionine  (co-methiamol)  -  with 
the  same  pack  restrictions  in  the 
Sale  or  Supply  Regulations  similar 
to  thai  of  paracetamol. 

( Comments  to  I  tugan  ( 'ummings, 
Loom  1 109a,  MCA,  Market  Towers, 
1  Nine  Llnis  Lane,  London  SWS 
5NQ,  by  October  2. 


Into  the  hot  seat 

We  are  privileged  this  week  to 
introduce  for  the  first  time  a 
'guest  editor'  to  ( '&D  in  the  per- 
son of  Ian  Caldwell,  president 
of  the  Royal  Pharmaceutical 
Society.  Given  a  free  hand  to 
choose  topics  and  commission 
authors  (and  share  an  editor's 
frustrations),  Mr  Caldwell  has 
produced  some  thought-pro- 
voking articles  from  eminent 
thinkers  looking  at  the  funda- 
mentals of  remuneration  and 
how  others  perceive  pharma- 
cists. The  guest  editor's  pages 
are  pp292-294. 


C&D's  Internet  latest 

Community  pharmacists  can  now 
access  the  latest  list  of  NHS 
special  containers  and  calendar 
packs  on  the  Internet.  The  list,  from 
the  PSNC's  National  Prescription 
Research  Centre,  is  on  C&D's 
dotpharmacy  site  and  will  be 
updated  regularly  by  the  Centre. 
Other  additions  are  Pharmacy 
Update  modules  and  question- 
naires, Quarterly  Business  Trends 
and  PAGB  market  data.  The  site  is 
at:  http://www.dotpharmacy.co.uk 
or  go  to  the  news  pages  by  adding 
/psncmain.htm. 


The  NPA  is  on  the  Internet  from 
September  1.  The  home  page  is  at 
http://www.npa.co.uk.  It  gives 
information  on  membership  and 
services,  and  carries  the  NPA 
directory  and  a  number  of 
information  leaflets.  E-mail  is  on 
npa@cix.compulink.co.uk. 

C&D  business  survey 

C&Ds  Quarterly  Business  i 
Trends  survey  is  -f 
published  in  association     i  in 
with  AAH  Pharma-  AAll 

ceuticals.  A  production   

error  last  week  meant  the  company 
logo  was  omitted.  Our  apologies. 


Migraine  Week 


Pharmacists  are  being  encouraged 
to  participate  in  this  year's 
Migraine  Action  Week,  September 
9-15.  The  British  Migraine 
Association  is  providing  a 
pharmacy  information  pack.  A 
migraine  helpline  (01543  492192) 
will  operate  in  September  and 
October.  The  information  pack  is 
available  from:  227-229  Chiswick 
High  Road,  London  W4  2DW. 


Pharmacists  are  reminded  that, 
from  September  1,  anabolic  and 
androgenic  steroids  will  be 
controlled  under  Schedule  4  of  the 
Misuse  of  Drugs  Act  1971. 
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THERE'S  NO  MORE 
EFFECTIVE  COMBINATION  THAN 
MYCIL  AND  CLOTRIMAZOLE. 

Mycil  Gold  Clotrimazole  contains  1% 
clotrimazole,  one  of  the  most  effective  athlete's 
foot  treatments  available. 

And  with  your  customers'  confidence  in 
the  Mycil  brand  name,  your  recommendation 
will  be  reassuring  as  well  as  effective. 

So  next  time  you're  looking  for  a 
treatment  that's  effective  in  more  ways  than  one, 
remember  Mycil  Gold. 

It'll  soon  show  athlete's  foot  a  clean 
pair  of  heels. 

HHyHHMB||fl  Clotrimazole  1% 

There's  no  better  recommendation 
for  persistent  athlete's  foot 


Product  Information:  Mycil  Gold  Clotrimazole 

Topical  antifungal  cream  containing  1%  clotrimazole.  Use:  Broad-spectrum  antifungal  cream 
for  the  treatment  of  athletes  foot  and  other  fungal  infections  such  .is  dhobie  itch,  intertrigo, 
fungal  nappy  rash  and  ringworm,  Contra-indications:  hypersensitivit)  to  an)  of  the 
ingredients    Precautions:  Do  not  use  in  or  near  eyes.  Not  recommended  for  use  in 


pregnancy  and  lactation.  Dosage:  Applv  to  the  affected  area  thinly  and  evenly  2-3  times  daily. 
Side-effects:   Rarely,   mild,   transient   burning  or  irritation  after  applying  the  cream. 
Packaging  quantities:    20g  tube   P  (in  box)  RSP:  £2.99.  PL:  10622/0004.  Licence 
Holder:  Dominion  Pharma  Ltd..  Haslemere   Surre\  GU2"    1J1  CROOKES 
Manufactured  by:  Uleham  Healthcare  Ltd.,  Alton,  Hants  CUM  2QK    ^(^P  HEALTHCARE 


AnAYdtn 


OTC  medicines:  all 
you  need  to  know 

The  ninth  edition  of  Chemist  & 
Druggist's  Guide  to  OTC  Medi- 
cines for  pharmacists  and  their 
assistants  is  delivered  with  tins 
issue;  1 1  contains  a  new  section  on 
( >T( '  medicines  indicated  f<  »r  irri- 
table bowel  syndrome. 

The  Guide  includes  all  P  or 
GSL  licensed  allopathic,  homoeo- 
pathic and  herbal  medicines,  and 
is  the  only  comprehensive  listing. 
Each  cii  the  39  therapeutic  cate- 
gories or  chapters  contains  a  gen- 
eral introduction  and  appropriate 
'remember  boxes' 

The  Guide  to  <  )T( '  Medicines  is 
recommended  reading  for  medi- 
cine counter  assistants  using 
C&D's  Cambridge  Counterpart 
course.  Further  copies  are  avail- 
able to  subscribers  for  S7.50,  a 
reduction  of  S2.50  on  the  cover 
price.  Cheques  should  be  made 
payable  to  'Miller  Freeman  Pro 
fessional'  and  sent  to:  Jan  Powis, 
<  '&[),  Miller  Freeman  I  louse,  Si  >v- 
ereign  Way,  Tonbridge,  Kent  TN!l 
1  RW. 


Shutting  up  shop,,, 

The  Sunday  rota  service  ottered 
by  the  five  pharmacies  in  the  Flv 
area  <  >l  (  ;u  < HIT  is  to  cease  In  mi 
Septembei 

Bro  Taf  I lealt It  Authority  says  it 
is  being  a\ed  due  to  lack  of 
demand 

Pet iple  who  live  in  the  area  will 
now  have  to  travel  to  the  out 
skil  ls  of  the  city,  where  there  is  a 
supermai  kel  \\  ith  a  pharmacy 

<  Iwyn  Williams  of  the  *  'aerau 
Lane  Pharmacy,  although  admit 
ting  thai  demand  has  dropped  ( ifl , 
thinks  the  rota  provides  a  better 
service  than  supermarkets.  Bui 
the  move  has  had  the  backing  of 
the  largest  surgery  in  the  district. 


Seven-day  service 

The  mayor  of  Wandsworth,  coun- 
cilloi  I  liana  Whittingham,  has 
officially  opened  a  seven  day  a 
week,  9.00am  to  midnight  service 
at  the  Battersea  Pat  k  Road,  Lon 
don,  flagship  of  the  (  uiian  Phai 
macy  ( Jroup. 

The  initiative  would  go  a  long 
way  to  helping  improve  the  av  ail- 
ability of  care  support  services  in 
the  borough,  she  said.  A  jay  Walia, 
director  of  <  'iirran,  si  ressed  I  hat 
the  role  of  the  pharmacist  in  pri 

mary  care  was  a  key  one  and  he 
was  proud  thai  his  company 
would  be  able  lo  prove  the  value 

of  these  extended  services. 

The  mayor  was  presented  with 
(  urran's  '(  i mi ract  wit h  i he  ( Com- 
munity', in  which  the  Pharmacy 
<  hi  hi  p  spells  in  1 1  its  con  unit  men  Is 
to  customers. 


Let  the 
politicians 
sort  it  out! 

I  find  it  ironic  that  in  the  same 
week  that  the  residents  of  a 
Worcester  housing  estate  are 
celebrating  the  success  of  a 
35-year  campaign  for  the 
opening  of  a  local  community 
pharmacy,  a  patients'  action 
group  in  Gnosall, 
Staffordshire,  is  planning  to 
go  to  the  European  Court  in  an 
attempt  to  stop  the  opening  of 
a  pharmacy  in  their  village. 

To  anyone  involved  in 
medical/pharmaceutical 
politics  the  reasons  for  this 
apparent  contradiction  are 
obvious,  but  to  an  outsider  it 
must  be  mystifying. 

The  Department  of  Health  is 
reported  as  pushing  to  have 
the  Clothier  'loophole' 
clarified  by  a  judicial  review 
(C&D  August  24,  p240),  but  to 
me  this  is  passing  the  buck. 
The  DoH  should  inform 
parliament  that  regulations 
governing  the  granting  of 
pharmaceutical  contracts  are 
now  unworkable  and  that  it  is 
for  parliament,  not  the  courts, 
to  sort  out  the  mess! 

A  habit 

demanding 

perfection 

The  new  FP10  is  producing  its 
expected  batch  of  problems, 
but,  in  the  main,  the  new 
format  is  making  customers 
pause  and  think  before  filling 
in  the  back.  However,  I  have 
noticed  a  rise  in  elderly  people 
who  either  do  not  fill  it  in  or, 
what  is  more  dangerous,  tick 
that  they  are  the  patient  and 
then  sign  the  bottom. 

I  think  the  increase  in  this 
habit  is  owing  to  the  new 
complexity  of  the  form,  but  if 
no  exemption  box  is  ticked, 
then  the  Prescription  Pricing 
Authority  will  assume  that 
charges  have  been  paid  and 
deduct  from  my  remuneration 
accordingly!  At  £5.50  per  item 
that  is  a  substantial  and  un- 
justified subsidy  to  the  Trea- 
sury, but  the  DoH  assumes 
that  I  am  100  per  cent  perfect. 

Pharmacists  have  little 


choice  other  than  to  collect 
this  tax,  but  it  rubs  salt  into 
the  wound  to  realise  that  not 
only  do  I  collect  it  for  free,  but 
that  if  any  mistake  occurs,  it  is 
I  who  pays.  My  only  recourse 
is  to  thoroughly  check  each 
form  as  it  is  submitted,  a  time- 
consuming  process  that 
perhaps  the  Pharmaceutical 
Services  Negotiating 
Committee  should  now  add  to 
that  growing  list  of  items  for 
eventual  payment  by  an 
administration  publicly 
committed  to  the  application 
of  natural  justice! 

Who's  been 
pulling  strings? 

With  the  sale  of  APS  by 
Rhone-Poulenc  Rorer  to  Teva 
Pharmaceutical,  the  supply 
dam  for  co-amilfruse  has 
suddenly  burst  and  its  price 


has  plummeted.  I  can  only 
assume  that  my  previous 
suspicions  of  tight  market 
control  must  have  been  true 
because  suddenly  the 
maximum  discount  of  12  per 
cent  on  Fru-Co  as  the  only 
generic  'brand'  has  changed 
to  a  market  price  free  fall. 

Eventually,  the  Tariff  will 
reflect  this  sudden  change, 
but  who  has  been  benefiting 
during  the  many  years  of 
artificially  high  prices  for  co- 
amilfruse?  Certainly  not  the 
NHS.  It  might  be  claimed  that 
the  profits  have  all  been 
accounted  for  within  the 
Pharmaceutical  Price 
Regulation  Scheme,  but  I 
wonder  whether  Government 
negotiators  should  now  be 
looking  for  a  backdated  rebate 
on  behalf  of  the  taxpayer? 

EPoS  is  my 
Chemex  target 

I  always  look  forward  to  my 
annual  visit  to  Chemex, 
because  this  show  is  the  shop 
window  of  community 
pharmacy,  as  well  as  the  ideal 
time  to  meet  new  friends  and 
renew  old  acquaintances.  This 
year  the  show  returns  to 
Olympia  and  promises  to  be 
bigger  and  better  than  ever. 

I  am  still  sitting  on  the  EPoS 
fence  and  am  always  fascin- 
ated by  new  developments  in 
pharmacy  computer  software, 
so  these  stands  will  be  my 
priority.  But  Dotty  is  interested 
in  the  more  mundane 
problems  of  pharmacy 
management,  like  buying  new 
lines,  seeking  new  markets 
and  improving  profit  margins. 

I  suspect  our  paths  may 
diverge  during  the  show  but, 
despite  her  accusing  me  of 
living  in  an  electric  cloud- 
cuckoo-land,  between  us  we 
make  a  good  team  and  are 
both  looking  forward  to 
another  successful  show. 
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CRIPHspecials 

Lariam  carries  new  warnings 


Roche  has  revised  the  data  sheet 
for  its  antimalarial,  Lariam  (me- 
floquine), in  line  with  recommen- 
dations from  the  Committee  on 
Safety  of  Medicines. 

The  main  changes  are  to  the 
contra-indications,  side-effects 
and  adverse  drug  reactions,  and 
the  aim  is  to  clarify  the  safety 
profile  of  the  drug. 

A  history  of  psychiatric  distur- 
bances and  convulsions  now 
encompasses  depression,  and 
the    data    sheet  recommends 


Measles  linked  to 
Crohn's  disease? 

Exposure  to  measles  before  birth 
is  a  major  risk  factor  for  the 
development  of  Crohn's  disease 
in  later  life,  reports  Tl/c  Lancet. 

Swedish  researchers  examined 
the  records  of  25, 000  deliveries  at 
University  Hospital  Uppsala. 
Four  women  were  discovered  to 
have  had  measles  infection  dur- 
ing pregnancy  and  of  these,  three 
had  children  who  developed 
Crohn's  disease  in  later  life. 

In  each  case,  the  disease  was 
preceded  by  recurrent  antibiotic- 
resistant  pneumonia.  There  is  no 
evidence  hi  suggest  that  it  was 
caused  by  a  measles  vims,  but  the 
authors  suggest  that  the  pneumo- 
nia triggered  a  response  to  persis- 
tent measles  infection,  previ- 
ously established  />/  nlcm,  lead- 
ing to  Crohn's  disease.  Such  early 
exposure  appears  to  incur  a  risk 
of  extensive  aggressive  disease. 


avoiding  the  prescribing  of  Lar- 
iam prophylactically  in  such 
patients,  "as  it  may  precipitate 
these  conditions". 

The  data  sheet  also  points  out 
that  side-effects  were  experi- 
enced by  22  per  cent  of  travellers 
in  a  large  study,  and  that  adverse 
reactions  may  persist  for  several 
weeks  because  of  the  drug's  long 
half-life.  Patients  should  also  be 
advised  to  obtain  medical  advice 
if  any  neuropsychiatric  or  other 
symptoms  of  concern  develop. 


MEDICAL  MATTERS 


Uncommon  adverse  reactions 
are  divided  into  psychiatric  and 
neurological,  and  there  is  a  warn- 
ing that  both  disabling  and  pro- 
longed reactions  have  been 
reported.  Rare  adverse  reactions 
now  include  AV-block  and 
encephalopathy. 

Further  changes  to  the  data 
sheet  are  expected  later  this  year 
to  bring  it  in  line  with  the  UK 
Malaria  Consensus  Group's  1995 
recommendations  and  with  the 
international  data  sheet. 


Prostate  size  influences  drug 
management  of  BPH 


Prostate  size  should  be  taken 
into  account  when  deciding  on 
the  choice  of  drug  treatment  for 
the  management  of  benign  pro- 
static hyperplasia  (  BPH),  accord- 
ing to  a  consultant  urologist  at  St 
George's  Hospital,  London. 

Larger  prostates  are  more 
likely  to  respond  to  5-alpha  red- 
uctase inhibitors,  such  as  finas- 
teride, while  alpha-1  adrenocep- 
tor blockers,  such  as  terazosin, 
are  more  suited  to  patients  with 
smaller  prostate  enlargement. 

Roger  Kirby's  comments  came 
in  response  to  the  results  of  the 
Veterans  Administration  Co- 
operative Study  published  in  last 
week's  New  England  Journal  of 
Medici  iw. 

The  controversial  study  found 
that  finasteride  was  no  more 


effective  than  placebo  and  only 
produced  improvements  in  men 
with  larger  prostates. 

In  contrast,  the  alpha-1  adren- 
ergic antagonist  terazosin  pro- 
duced significant  improvements 
in  both  symptom  scores  and 
peak  urinary  flow  regardless  of 
prostate  volume.  Combination 
therapy  with  the  two  drugs,  a 
common  regimen,  was  no  more 
effective  than  terzosin  alone. 

Mr  Kirby  says  the  efficacy  of 
finasteride  should  be  taken  in 
context.  Current  studies  have 
shown  a  strong  positive  correla- 
tion between  prostate  volume 
and  finasteride,  and  the  consider- 
ably smaller  prostate  volumes  of 
men  entered  into  the  VA  study 
may  explain  these  conflicting 
findings. 


Beta-blockers  in  heart  failure  management 


Beta-blockers,  long-established 
in  the  treatment  of  myocardial 
ischaemia,  may  have  now  found 
a  place  in  the  management  of 
heart  failure,  according  to  a 
paper  presented  at  this  year's 
Congress  of  the  European  Soci- 
ety  of  ( 'ardiology. 

In  patients  with  heart  failure, 
the  force  of  heart  contraction, 
and  consequently  cardiac-  out- 
put, usually  decreases  with 
increasing  heart  rate,  especially 
if  the  heart  rate  is  above 
90/minute  or  100/minute. 

Beta-blockers  are  thought  to 
help  in  heart  failure  by  decreas- 
ing  heart    rate   through  anti- 


adrenergic  or  antisympathomim- 
etic  effects  and  increasing  the 
force  of  contraction  through 
their  bradykardic  action. 

The  anti-adrenergic  effects  of 
beta-blockers  protect  the  heart 
from  detrimental  noradrenaline 
effects  by  decreasing  noradrena- 
line plasma  levels.  Although  ele- 
vated plasma  noradrenaline  is 
known  to  decrease  cardiac  func- 
tion, the  exact  mechanism  is  not 
fully  understood. 

The  paper  concludes  that  the 
addition  of  beta-blocking  agents 
in  addition  to  diuretics,  digitalis 
and  ACE  inhibitors  prolongs  life 
in  heart  failure  and  increases 


cardiac  output. 

•  Abciximab,  a  monoclonal  anti- 
body which  inhibits  platelet 
aggregation  and  thrombosis, 
may  have  a  role  in  minimising 
the  risk  of  balloon  angioplasty  in 
patients  with  unstable  refractory 
angina  pectoris.  The  drug  was 
found  to  reduce  death  and 
myocardial  infarction  by  10.5  per 
cent  at  six  months  (against  8.7 
per  cent  with  placebo)  and 
reduce  the  need  for  bypass 
surgery  by  7.1  per  cent  (5.4  per 
cent  with  placebo ).  The  trial  was 
stopped  early  because  major  sig- 
nificant benefits  were  apparent 
at  the  interim  analysis. 


Abbott  Laboratories  has  joined 
the  fight  against  AIDS  with 
Norvir,  which  has  just  received  its 
European  licence. 

Norvir  (ritanovir)  is  a  protease 
inhibitor  indicated  for  use  in 
combination  with  antiretroviral 
analogues  for  the  treatment  of 
HIV-1  infected  adult  patients  with 
advanced  or  progressive  immuno- 
deficiency. The  dose  is  600mg 
twice  daily. 

Ritanovir  is  available  as  lOOmg 
capsules  (four  bottles  of  84  cap- 
sules, basic  NHS  price  £377.39)  or 
80mg/ml  oral  solution  (five  bot- 
tles of  90ml,  £403.20).  Packs  con- 
stitute one  month's  supply. 

Clinical  trials  show  ritanovir 
decreases  the  risk  of  disease  pro- 
gression and  mortality  in  patients 
with  HIV  and  AIDS,  and  has  sub- 
stantial antiviral  activity. 

Orders  are  being  handled  by 
Abbott's  customer  services  de- 
partment on  01795  580303. 
Abbott  Laboratories  Ltd.  Tel: 
01628  773355. 

Medix  integrated 

Nebuliser  manufacturer  Medix  is 
to  be  integrated  into  Clement 
Clarke,  maker  of  peak  flow 
meters,  and  is  moving  operations 
to  Harlow,  Essex,  over  the  next 
three  months.  From  September  23, 
accounts,  customer  orders  and 
enquiries  will  be  handled  by 
Clement  Clarke,  but  service  and 
repairs  will  continue  to  be 
handled  at  Catthorpe  until  the  end 
of  October.  From  November  1,  all 
enquiries  should  be  to  Clement 
Clarke  at  Harlow. 
Clement  Clarke.Tel:  01279  414969. 

Benoxylto  Panoxyl 

Stiefel  Laboratories  has 
consolidated  its  benzoyl  peroxide 
range  under  the  Panoxyl  brand 
name.  Benoxyl  5  cream  is  now 
known  as  Panoxyl  Cream  5  and 
comes  in  a  new  livery  flagged 
'formerly  known  as  Benoxyl  5 
cream'.  Otherwise  the  product  is 
unchanged.  Panoxyl Cream  5  can 
be  dispensed  against  scripts  for 
Benoxyl  cream  and  will  be 
reimbursed  by  the  Prescription 
Pricing  Authority.  Benoxyl 
Lotions  5  and  10  per  cent  will  be 
rationalised  later  this  year. 
Stiefel  Laboratories  (UK)  Ltd. 
Tel:  01628  524966. 


Cytotec  packs 


Cytotec  tablets  are  now  available 
in  60s  to  replace  the  56-tablet 
packs.  The  NHS  price  is  £11.14. 

Searle.  Tel:  01494  521124. 
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Since  the  launch  of  Relaxyl*,  the  first  dedicated 
OTC  treatment  for  IBS  pain,  people  are  now 
seeking  advice  at  their  pharmacy  about  this 
distressing  condition.  Because  IBS  is  a  complex 
condition,  the  role  of  the  pharmacist  is  key.  As 
a  result,  Relaxyl*  is  becoming  a  classic 
pharmacy  only  brand. 

Relaxyl  is  well  tolerated  and  can  be  recommended  with 
confidence.  However,  because  IBS  sufferers  present  different 
symptoms  with  varying  degrees  of  severity,  it  is  recommended 
that  the  application  of  a  simple  protocol,  such  as  2Wham  is 
employed. 

When  Relaxyl*  is  requested  by  name. 

Relaxyl  is  widely  advertised,  so  it  is  very  likely  that  a  customer 
will  come  in  to  pharmacy  asking  for  the  brand  by  name. 
It  should  be  established  if  the  product  is  intended  for  the 
customer's  own  use  and  if  he  or  she  has  used  it  before.  If  it 
is  a  first  time  purchase  of  Relaxyl.  and  the  customer  has  been 
diagnosed  by  a  GP  as  suffering  from  IBS,  Relaxyl  can  be 
supplied.  Relaxyl  is  not  recommended  for  children  under  12. 

Non-diagnosed  customers. 

If  the  customer  has  not  been 
diagnosed,  Relaxyl  can  be 
supplied  if  the  customer  has 
recurrent  pain  in  the  lower 
abdomen  and  at  least  one  of  the 
following:  abdominal  distention, 
diarrhoea  and/or  constipation  - 
as  long  as  the  symptoms  are  not 

drug  induced.  However,  if  symptoms  persist  after  a  course  of 
treatment,  the  customer  should  be  referred  to  a  GP 

Further  guidelines  for  the  sale  of  Relaxyl  in  pharmacy  are 
available  from  your  local  Whitehall  Representative. 


RELAXYL*  in  pharmacy: 
Dedicated  to  the  relief  of 
painful  IKS 


*Trade  Mark 


Relaxyl 


"n-r 


any  of  the  ingredients.  Interactions:  None  Special  Warnings:  If 

symptoms  persist  or  worsen,  consult  your  doctor  Side  effects: 
Possible  side  effects  may  include  nausea,  headache,  dizziness. 
Itching,  rash  and  allergic  reaction.  Effect  on  ability  fo  drive  and 
use  machines:  None  Incompatibilities:  None  Use  during 
pregnancy  and  lactation:  No  teratogenic  effects  have  been 
reported,  but  caution  should  be  exercised  during  the  first  trimester 
of  pregnancy  Overdosage:  Hypolension  and  atropine  like  toxic 


effects.  Pharmaceutical  precautions:  Store  in  a  dry  place  below 
25  C  Legal  category:  Pharmacy  Package  quantities  and  prices 
(ex  VAT):  18  capsules,  £3.70.  Product  Licence  No: 
PL0322/0072  Dale  ol  Preparation:  July  1996  Shelf  life: 
3  years  Product  Licence  Holder:  Norgine  Ltd.,  Moorhall 
Road,  Harefield,  Middlesex,  UB9  6NS.  Distributor: 
Whitehall    Laboratories    Limited,  Taplow, 
Maidenhead,  Berkshire,  SL6  OPH. 


COUNTE  Rpoints 


Retail  push  for 
Efalex  capsules 

Zynia  Healthcare  is 
promoting  its  recent 
launch  of  Efalex  with  a 
£300,000  press  and  PR 
campaign  from  October. 

The  spend  wilt  be  used 
to  promote  Efalex  as  "a 
revolutionary  supplement 
to  help  maintain  eye  and 
brain  function".  There  will 
be  a  series  of  press 
advertisements 
highlighting  the  role  of 
essential  fatty  acids. 

Efalex  (56-capsule 
pack,  £7.99  and  240- 
capsule  pack,  £24.95) 
contains  the  EFAs 
docosahexaenoic  acid, 
eicosapentaenoic  acid, 
gamma-linolenic  acid  and 
arachidonic  acid. 

The  campaign  will 
target  parents  of  dyslexic 
children. 

POS  material  is 
available  from  Zynia  and 
additional  customer 
support  from  the  Efamol 
Information  Line  on  01483 
570248. 

Zyma  Healthcare. 
Tel:  01 306  742800. 


Toofy  smiles  for  everyone 


Sleep  easy  with  Nightcalm 


Following  the  recent 
launch  of  Entrocalm 
Replace,  Galpharm 
International  is 
launching  Nightcalm  20s 
(diphenhydramine 
hydrochloride  25mg),  a 
Pharmacy  only 
medicine,  formulated  to 
helj)  induce  sleep. 

Galpharm  Nightcalm 
20s  retail  at  S2.09. 

Galpharm 
International's 


Dental  Health  Products 
has  taken  over  the 
marketing  of  Toofy  Pegs 
and  Permasoft  products 
from  Douglas  Bridge 
Associates.  All  orders  for 
these  products  should  be 
sent  to  the  company's 
distributor:  Farillon, 


Ashton  Road,  Romford, 
Essex  RM3  SUE.  The 
pricing  structure  will 
remain  the  same  and  both 
products  will  be  featured 
at  Chemex  '96  on  stand 
L6. 

Farillon  Ltd. 
Tel:  01708  379000. 


An  offer  of  Solace  for  sun  lovers 


Solace  Gel  by  Ferno  is  a 
new  product  formulated 
to  soothe  and  cool 
sunburnt  skin. 

Suitable  for  all  skin 
types,  the  light  gel  is 
designed  to  absorb  easily 
into  the  skin  to  help 
relieve  pain  and 
discomfort. 

It  is  sterilised  and  water 
based,  and  works  by 
lowering  the  skin 
temperature.  It  also 
contains  melaleuca, 
winch  is  known  for 
its  antibacterial  and 
analgesic  qualities. 

The  gel  ^=r* 
is  f  J?* 

pack- 


aged in  a  convenient 
100ml  tube  and  w  ill  retail 
at  &r>  per  tube,  (excluding 
VAT). 
Ferno 
(UK) 


marketing  director,  Jim 
Gardner,  comments, 
"This  category  has  seen 
rapid  growth  over  the 
past  few  years  and  it's 
time  to  support  the 
independent  pharmacist 
by  offering  better  value 
for  the  consumer  and  an 
enhanced  margin  for  the 
pharmacist." 

As  part  of  this 
support,  every 
pharmacist  will  receive  a 


postcard 
offering 
them  the 
oppor- 
tunity to 
buy  at  a  *l 
price 

showing  flJL 
a  50  per  cent 
POR  margin.  For  orders 
over  £45  pharmacists 
will  also  receive  a  £5 
Marks  &  Spencer 
voucher.  Entrocalm 


Replace  will 
also  be  part  of  this  offer. 
Galpharm  International 
Ltd.  Tel:  01226  779911. 


Walk  a  little  easier  with  Compeed  Hydro  Cure  System 


Tel:  01274601121 


Coloplast  is  supporting 
the  launch  of  its  new 
Compeed  Hydro  Cure 
System  plasters  with  a 
promotion  to  the 
pharmacy  trade. 

The  Compeed 
Intropack  is  designed  to 
give  pharmacists  a 
chance  to  'trial'  the  new 
range  of  'moist  healing' 
plasters. 

The  Intropack  costs 
£53.57- a  10  per  cent 
discount  on  the  normal 

Nurofen  Plus 
targets  TV 

A  TV  advertising 
campaign  for  Nurofen 
Plus  will  break  on 
September  2. 

The  30-second 
commercial  reveals  how 
the  ingredients  in  Nurofen 
Plus  work  to  tackle  pain 
and  bring  fast  relief.  The 
strapline  is  For  powerful 
pain  relief  there  is  an 
advanced  dual  action 
formula  that  helps  you  get 
to  pain  before  pain  gets  to 
you.  Nurofen  +  codeine  = 
dual  action  relief. 

Nurofen  Plus  was  the 
most  successful  new 
product  to  be  launched  in 
the  OTC  market  in  1995.  It 
accounted  for  over  a 
quarter  of  industry  invest- 
ment in  this  sector  (MEAL, 
12  months  to  June  1995), 
say  Crookes. 

The  brand  will  continue 
to  receive  heavyweight 
advertising  support 
throughout  1996. 
Crookes  Healthcare  Ltd. 
Tel:  0115  9539922. 


trade  price  of  £59.52.  It 
comprises:  cuts  and 
grazes  (four  packs  each 
of  medium  and  large); 
blisters  (four  and  six 
packs  of  small  and 
medium);  corns  (five 
packs);  heel  cracks  (four 
packs)  and  callouses 
(four  packs).  ' 

Pharmacists  can  order 
Compeed  Intropacks 
while  stocks  last,  quote 
the  Intropack  order  code 
(071800)  or  contact 


Strategic  Partners  on 
01622  662596  to  arrange 
a  visit  from  a  represent- 
atives. For  eveiy  order, 
the  company  will  be 
giving  away  a  free  Com- 
peed counter  carousel 
stand  (for  the  new-style 
consumer  packs)  and  a 
supply  of  POS  material. 

For  information  call 
Coloplast 's  Free  Linkline 
on  0800  592938. 
Coloplast  Ltd. 
Tel:  01 733  392000. 


ON  TV  NEXT  WEEK 


Anadin:  All  areas 


Andrews:  All  areas 


Canesten  Combi:  All  areas 


Centrum:  All  areas 


Just  for  Men:  All  areas 


Nivea  Visage:  All  areas 


Nurofen  Plus:  All  areas 


Nytol:  All  areas 


Oil  of  Ulay:  G,C 


Oxy  Sensitive:  All  areas 


Pantene:  All  areas,  except  GMTV 


Rennie:  All  areas 


Rimmel:  All  areas  except  U 


Sensodyne  toothpaste:  All  areas,  including  satellite 
Setlers  Mint&  Fruit  range:  All  areas,  including  satellite 
The  Wrigley  Company/Sugar  Free  Brands:  All  areas 

Vagisil  Creme:  GTV,  STV  

VeracurGelKit:  CTV 


GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 
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Advertisement  Feature 

Sweet  Talk  No,  1 

Hermesetas,  the  clear  brand  leader  in  the  table  top  sweetener  market,  is  planning  to  pull  further  ahead  of  the 
opposition  with  a  range  relaunch  and  the  introduction  of  an  exciting  new  product 


Hermesetas  has  introduced  stylish  new  packaging  across  its  range 


The  sweetener  market, 
having  experienced  a 
steady  growth  over  the 
past  five  years,  is  now 
worth  over  £58  million 
and  currently  one  in  five  of  the 
adult  population  use  a 
sweetener  on  a  regular  basis. 
Hermesetas,  as  brand  leader,  is 
pulling  further  ahead  of  the 
competition  in  the  UK 
sweetener  market,  with  31  per 
cent  volume  brand  share.  All 
sweetener  products  - 
traditional  saccharin  tablets, 
new  generation  tablets  and 
granulateds  -  have  increased 
during  this  period,  but  most 
prominent  are  granulated 
products  which  are  driving 
market  growth. 

Granulated  sweeteners  are 
the  fastest-growing  sector  of 
tin'  expanding  swi'dcin'i 
market  and  are  now  worth  over 
£19m,  with  many  more 
granulateds  introducing  a  new 
'sprinkle'  cap,  such  as 
Hermesetas  Granulated  Gold, 
which  enables  easier  use  of  the 
product. 


Saccharin  Tablets 


Product  sector  sales  by  volume 

However,  it  is  tablets  that  are 
still  the  most  popular  sweetener 
product  available  -  accounting 
for  over  85  per  cent  of  all 
volume  sales  -  and  they  are 
available  in  two  variants: 
traditional  (ie  Hermesetas 
Original)  or  new  generation 
(Hermesetas  Gold).  This  is 
excellent  news  for  the 
pharmacy  trade  as  its  best- 
selling  format  is  traditional 
tablets  and  where  Hermesetas 
Original  1200  is  the  most 
popular-sellinq  and  profitable 
pack. 

Hermesetas 
relaunch 

This  summer,  Hermesetas,  the 
clear  brand  leadei  in  the  table 
top  sweetener  sector, 
relaunched  its  range  of 


sweeteners  with  a  El. 2m 
advertising  spend.  Hermesetas' 
stylish  new  packaging  sees  the 
introduction  of  a  stronger  brand 
identity  together  with  highei 
food  appeal.  This  relaunch 
followed  extensive  research, 
which  showed  that  consumer 
altitudes  have  changed. 
Counting  calories  is  a  thing  ot 
the  past  -  looking  good  and 
teeling  good  can  be  achieved 
by  opting  tor  a  sweetener. 

New  Hermesetas 
product  launch 

Apart  Imm  being  at  the 
forefront  ot  consumers'  desire 
for  choice,  Hermesetas  is 
strongly  involved  with  ongoing 
packaging  and  product 

de\  elopnienl 

Alongside  the  recent 
relaunch  was  an  exciting  new 
product  launch  -  the 
introduction  ol  a  new 
granulated  in  an  attractive  and 
innovative  pack.  This  is 
Hermesetas  Original 
Granulated,  the  only  heat- 


stable  granulated  sweetener  on 
the  market.  It  is  a  saccharin- 
based  product,  perfect  for  use 
in  cooking  and  baking,  and  is 
presented  in  the  innovative 
form  ot  an  attractively  designed 
papei  bag. 

A  wide  range  ot  recipes  and 
literature  is  available  to 
consumers  from  the 
I  [ermesetas  Recipe  Kitchen, 
Dept  CD08,  Boswell  House, 
'17/'Ati  Long  Acre,  London 
WC2E  9JT 

With  the  introduction  of  this 
product,  Hermesetas  is  the  only 
sweetener  specialist  that  offers 
the  choice  oi  dilferent  tastes 
and  product  formats  for  the 
easily-attainable  healthier 
lifestyle. 

Trade  benefits 

Pharmacies  are  an  important 
trade  sector  for  sweeteners  as 
consumers  expect  to  see  their 
favourite  pmduet  displayed  in 
then  local  pharmacy. 

Sweeteners  are  a  high  profit 
category,  and  for  optimum  sales 


Hermesetas  recommends  that 
its  products  are  displayed 
together  with  other  calorie- 
reduced  dietary  foods  in  a 
specially-dedicated  healthy 
food  section. 

The  entire  range  of 
Hermesetas  sweetener  products 
is  distributed  in  the  UK  by  the 
Jenks  Group.  Tel:  01494 
442446. 

The  future 

Future  trends  in  the  sweetener 
market  will  reflect  the  current 
positive  climate.  Sweeteners 
will  continue  to  play  an  integral 
part  in  our  lifestyles,  with 
saccharin  sweeteners 
strengthening  in  importance. 

Although  non-saccharin 
sweeteners  will  grow  at  a 
slower  rate  than  previously 
anticipated,  granulated 
sweeteners  will  continue  to  be 
key  in  attracting  new  users  and, 
by  the  year  2000,  the  market  is 
forecast  to  be  worth  around 
£80m. 

More  information  on  the 
sweetener  market  coming  soon 
in  Sweet  Talk  No.  2. 


Hermesetas  Original 
Granulated  in  a  new  attractive 
and  innovative  pack 


COUNTERPOINTS 


Farley's  improved 
dry  baby  meals 

Farley's  dry  baby  meals 
ranges  have  improved 
recipes  and  extra 
varieties  following  a 
major  relaunch  by  Heinz. 

Lancashire  Hotpot, 
Hawaiian  Special 
Chicken  and  Seven  Cereal 
have  been  introduced  into 
Farley's  Dry  Meals,  which 
were  previously  known  as 
Farley's  Timers.  Heinz  has 
also  improved  and 
renamed  established 
varieties,  such  as 
Cauliflower  Cheese, 
which  has  been  renamed 
Cauliflower  &  Broccoli 
Cheese;  and  Farmhouse 
Vegetables  &  Chicken, 
which  replaces  Chicken 
Casserole. 

The  relaunched  range 
also  has  new  pack 
designs  that  carry  the 
Heinz  logo  for  the  first 
time. 

For  babies  older  than 
seven  months,  Farley's 
Junior  Choice  has  new 
Pear  &  Apple  Oat  Cereal, 
Chicken  &  Mushroom 
Supreme  and  Pear  & 
Blackberry  Dessert. 
HJ  Heinz  Co  Ltd 
Tel:  0181  848  2193. 


Good  news  for  sports  enthusiasts 


BMS  Laboratories  is 
launching  its  range  of 
Active  Lifestyle  Spoils 
Nutrition  products  to 
the  retail  mar  ket. 

Previously  only 
available  by  mail  order, 
the  intr  oduction  into  the 
retail  market  coincides 
with  a  new 


addition  to  the  range. 

Glucosamine  is  a 
natural  substance,  vital 
for  mobility  and 
flexibility  of  joints 
throughout  the  body 
Research  indicates  that 
regular'  intake 


r  educes  the  likelihood  of 
tendons  tearing  and 
accelerates  the  body's 
natural  repair  system 
when  injuries  occur, 
says  the  company. 

The  complete  range 
consists  of  Creatine 
Monohydrate  Power 
Plus  Powder  (lOOg, 
£14.25);  Creatine  Tablets 
(64  xlg,  £11.75);  iV 
Carnitine  Capsules  (60  x 
375mg,  £9.99);  Co 
Enzyme  Q10  Tablets  (60 
x  30mg,  £13.50);  Medium 
Chain  Triglyceride  Oil 
(100ml,  £4.32); 
Chromium  Nictinate 
Tablets  (90  x  lOOmcg, 
£6.26);  Glucosamine 
Tablets  (30  x  400mg, 
£8.99)  and  Maltodex- 
trin  (1.5kg  tub,  £10). 
BMS  Laboratories  Ltd. 
Tel:  01 482  860228. 


Self-care  booklet 

A  self-care  health 
booklet,  entitled  What 
should  I  do?',  is  now 
available  in  the  UK  to 
pharmacists. 

The  64-page,  full-colour 
booklet  (priced  at  £3.50), 
combines  quick- 
reference  headings  in  an 
A  to  Z  format.  It  deals  with 
over  50  ailments,  such  as 
athlete's  foot,  back  pain, 
colds  and  flu,  stress  and 
vomiting. 

The  booklet  gives 
advice  on  when  it  is 
appropriate  for  people  to 
visit  their  pharmacist  for 
advice  and  OTC 
medicines,  and  also  when 
a  visit  to  the  GP  is 
essential,  and  how  soon  it 
should  take  place. 

For  more  details  about 
the  What  should  I  do?' 
booklet,  contact  Kirsty 
Maguire  at: 
RTFB  Publishing  Ltd. 
Tel:  01703  229041. 


Joint  Dribbling  promotion  will  have  your  customers  drooling 


Cow  &  Gate  and  Lego 
Duplo  are  embarking  on  a 
major  promotion. 

The  new  'Dribble  & 
Win'  competition  will  run 
on  tins  of  Cow  &  Gate 
Step-up  and  Duplo  Primo 


sets  from  the  beginning  of     are  on  offer,  as  well  as 


October  through  into 
1997. 

Gamecards  in  Step-up 
tins  and  Duplo  sets  will 
contain  prize  details. 

Two  top  prizes  of  £1,000 


1,000  Duplo  Primo  sets 
and  1,000  Cow  &  Gate  gift 
sets,  including  weaning 
products,  a  teddy  bear 
and  a  beaker. 
Unlucky  participants 


will  receive  a  free 
voucher  entitling  them  to 
£0.75  off  Cow  &  Gate 
Step-up  or  £1  off  Duplo 
Primo  sets. 
Cow  &  Gate  Ltd. 
Tel:  01225  768381. 


Ranbaxy  is. . . 

India's  largest  domestic  pharmaceutical  company 
Z  Expanding  worldwide  with  sales  of  over  £200  million 
3  A  manufacturer  of  raw  materials  and  finished  formulations 

The  owner  and  manufacturer  of  the  RIM  A  range 


of  generics 

5  Committed  to  supplying  high  quality 
good  value  generics  to  the  UK  generics  market 

RANBAXY 

good  value  generics 


For  .supplies  of  Ranbaxy  generics  please  contact  your  wholesaler. 
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A  good 
name  on  the  b 

always 
increases  sales 


Canesten 


CLOTRIMAZOLE  -  ONE  500MG  PESSARY  WITH  APPLICATOR  AND  20G  1%  CREAM 
CANESTEN  1  PESSARY 

CLINICALLY  PROVEN  TO  TREAT  THE  CAUSE  OF  THRUSH 
(VAGINAL  CANDIDIASIS) 

CANESTEN  1%  CREAM 

SOOTHES  AND  RELIEVES  THE  ITCHING  CAUSED  BY  THRUSH 


Because  ( lanesten  Combi  i real s  thrush  fast,  it  sells 
fast.  And  when  it  is  advertised  on  I "V  ii  sells  even  faster. 

[Tie  last  time  Canesten  Combi  was  on  television, 
sales  wenl  up  by  82%,  and  the  average  monthly  growth 
increased  by  47%. 

We  are  investing  a  further  £500,000  on  I  V 
advertising,  on  air  now,  which  is  just  pari  ol  our  . 5 
million  budgel  this  year. 


Unlike  oral  treatments,  Canesten  Combi  clears 
thrush  completely  without  drug  interactions. 

li  gives  immediate  reliel  from  itching  with 
clotrimazole  cream,  and  clears  the  infection  itsell  with 
a  single  close  pessary. 

Canesten  Combi  is  currently  the  market  leader 
and  very  soon  more  and  more  people  will  be  switching 
on  to  it . 


Act  Now!  And  toast  your  bigger  profits 
with  our  fabulous  pharmacy  mug  -  FREE 
when  you  return  your  transfer  order. 


This  winters  . 

HrftesT  property! 

£3.5  MILLION  NATIONAL  SUPPORT  FOR  MENTHOLATUM  BRANDS  - 
THROUGHOUT  AUTUMN/WINTER  1996. 

•  SPECTACULAR  MENTHOLATUM  1996  AUTUMN  BONUS  OFFER! 
ALL  LINES  DISCOUNTED  FOR  EXTRA  SALES  POTENTIAL. 

•  DEEP  HEAT  -  THE  BEST  SELLING  RUBEFACIENT  RANGE  - 
BACKED  BY  BIGGEST  EVER  CONSUMER  PRESS  CAMPAIGN. 

*  DEEP  RELIEF  -  NO.  2  IN  PHARMACY  -  BLOCKBUSTER  CONSUME 
ADVERTISING  PLUS  MASS  SAMPLING  THIS  OCTOBER. 

TRADE  CONTACT:  See  your  National  or  local  wholesaler, 
or  Jenks  rep.  Tel:  THE  JENKS  GROUP  (01494)  442446. 


COUNTERPOINTS 


From  September  1 ,  Gastrocote  the 
heartburn  and  acid  indigestion 
remedy  from  Seton  Healthcare,  w  ill 
be  available  ovei  the  counter.  Widely 
prescribed  for  over  20  years, 
Gastrocote  now  has  GSL  stal  us  but 
retains  its  pharmacy  <  >nly 
distribul  n  hi  The  <  iastn  icote  ( )T( ' 
range  consists  of  tablets  (20,  £1.  7!); 
40,  S2.75)  and  a  liquid  presentation 
(250ml,  £3.50).  Highly-profitable 
introductory  offers  arc  available. 
Seton  Healthcare  Group  pic. 
Tel:  0161  654  3000. 

Anonymous  Addiction 

Elida  Faberge  is  launching  a  new 
campaign  for  Addiction,  its  male  and 
female  fragrance  range,  from 
September  1. 

Four-page  advertisements  will 
appear  in  men's  and  women's 
magazines  until  October,  taking  the 
form  of  anonymous  love  faxes.  There 
are  four  different  fax  messages  from 
mysterious  M'  to  R'. 

The  four-page  ad  will  run  through 
September  issues  of  consumer 
magazines,  with  the  final  page 
revealing  the  Addiction  brand. 

In  October  magazines,  the 
advertisements  will  be  featured  as 
folded  inserts  and  the  last  page  will 
be  scented  with  fragrance  for 
readers  to  sample. 
Elida  Faberge. 
Tel:  0181  481  6000. 

Free  oral  care  leaflet 

Listerine  antiseptic  mouthwash  has 
a  new  oral  care  leaflet  for 
pharmacists  to  give  to  customers. 

The  concept  was  developed  with 
the  help  of  the  Oral  Hygie.ie 
Advisory  Panel.  The  eye-catching 
leaflet  provides  customers  with  oral 
care  advice  and  is  designed  to 
attract  attention  at  the  pharmacy 
counter. 

It  is  available  on  a  first-come, 
first-served  basis,  in  packs  of  100 
and  can  be  obtained  by  writing  to: 
Listerine  Leaflet  Offer,  4  Bedford 
Square,  London  WC1B  3RA. 
Warner-Lambert  Consumer 
Healthcare.  Tel:  01703  641400. 

Colour-crazy  Rimmel 

limmel  is  introducing  a  new  range 
il  coloured  mascaras  and  eye 
pencils  from  September  I . 

Endless  ( Colour  Mascara  (£1.99, 
six  shades)  is  designed  to  maximise 
lash  volume  and  length  The  c  reamy 
texture  helps  to  ensure  even 
coverage  from  lash  base  to  tip  A 
spiral  brush  separates  and  defines 
lashes. 

Endless  <  Colour  Eye  Linei  Pencil 

(5  1 .45,  seven  shades )  is  a  sofl 

formulation  designed  not  to  drag  the 

kin  around  the  eye,  yel  fir  nough 

i)  draw  a  fine,  even  line 

Rimmel  International  Ltd. 

Tel:  01233  625076. 


Tisserand  gift-wraps  Christmas 


Tisserand  Aromatherapy  has  a 
host  of  festive  gift  ideas  for 
Christmas.  Products  available 
this  year  include: 

•  Relaxing  Aromatherapy  Kit 
(£8),  a  green  gift  box  contains 
an  aromatherapy  starter  kit, 
comprising  50ml  Sweet 
Almond  Base  Oil,  5ml 
Geranium  pure  essential  oil 
and  5ml  Rosewood  pure 
essential  oil.  Included  is  the 
new  calibrated  mixer  bottle 

•  Aromatherapy  Massage 
Pack  (£12),  ideal  for  beginners, 
the  pack  is  presented  in  a 


green  cotton  (|iult  bag 
containing  5ml  Lavender,  5ml 
Rosemary  and  30ml  Sweet 
Almond  Oil,  plus  an  empty 
bottle  for  massage 
•  Starter  Pack  (£5.99),  a 
compact  box  contains  50ml 
Sweet  Almond  Oil,  5ml 
Rosemary  pure  essential  oil 
and  a  small  bottle  for 
mixing.  This  is 
complementary  to  the 
Lavender  version. 
Aromatherapy  Products 
Ltd. 

Tel:  01273  325666. 


5  c°m  Caps 


Life  savers 
for  Profit. 

Summer  Season  Sales 

History  show  s  both  yon  and  your  customer  alike 
can  trust  a  product  bearing  the  Carnation  name. 
With  this  proven  heritage  Carnation  Footcare 


^CARNATION 


will  help  to  make  your  sales  grow. 

•  33V3%  Profit  on  return 
•  Full  consumer  advertising 
support  throughout  peak 
season  beginning  June  '96 
75  years  of  proven  pharmacy  sales 


JEEEEEEM3M 

Available  in  packs  ol  5  01  10  from  your 
English  Grains  representative. 

ABRIDGED  INFORMATION.  I  EGAI  CATEGORY  I  iSI   INDICATIONS:  Kir  ilic  re  mini  h.inl ,  U  I IV]  INGREDIENTS:  Salicylii  At  id  HI' 

PRODUCT  LICENCE  HOLDER:  <  iixmhi  ( iemml  ,\  c  ompnny  I  imiicu,  1 25  BnnJwell  RikuI,  i  ildlwry,  Wnrli-y,  Wc-m  MiJInnds,  IW4BI  fcl  0121  544  7117 
II  RTHER  INFORMATION  l'R<  >M  I  III  I  K  I  NCI  HOI  DER  Is  AVA11  AB1  E  ON  REQUES  I. 
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CHRISTMAS  GIFTS 


This  year  there  is  a  host  of 
gift  sets  for  Christmas,  1996. 
With  so  much  to  choose 
from,  you  can  be  sure  to  be 
able  to  stock  the  perfect 
present  for  everyone. 
Jo  Webb  reports 


Coty  is  celebrating  the  recent  launch  of  its  fragrance  Shimo  by 
offering  a  limited  edition  gift  set.  It  will  include  a  30ml  eau  de 
toilette  and  200ml  bath  and  shower  gel  (£21).  Shimo  combines  top 
notes  of  lychee,  bergamot  and  gardenia,  enhanced  by  middle 
notes  of  apricot  and  freesia,  and  finished  with  heart  notes  of 
jasmine.  The  new  fragrance  collection  and  gift  presentation  box 
will  be  available  from  early  September. 
Coty  (UK)  Ltd.  Tel:  01734  302302. 


Coty's  most  successful  fragrance  brand,  L'Aimant,  is  introducing  six 
new  gift  sets  from  early  September.  Prices  start  from  £4.99  for  the 
15ml  parfum  de  toilette  spray,  ranging  to  £12.99  for  a  gift  set 
containing  a  50ml  parfum  de  toilette,  15ml  creamy  skin  perfume  and 
150ml  perfumed  foam  bath. 
Coty  (UK)  Ltd.  Tel:  01734  302302. 


International  Classic 
Brands  has  a  host  of  gift 
set  ideas  across  its 
Carven  and  Worth 
fragrance  ranges.  The 
Carven  Ma  Griffe  festive 
line-up  comprises:  Ma 
Griffe  50ml  parfum  de 
toilette  spray  plus  teddy 
bear  (£16.50)  and  50ml 
parfum  de  toilette  spray 
plus  200ml  body  lotion 
(£20).  In  Worth  Je  Reviens 
there  is:  Je  Reviens  50ml 
eau  de  toilette  spray  plus 
teddy  bear  (£16.50);  50ml 
edt  spray  plus  Judy 
Gabriel  clock  (£24.95); 
and  50ml  edt  spray  plus 
200ml  body  lotion  (£20).  In 
Worth  Pour  Homme  there 
is:  Worth  Pour  Homme 
100ml  edt  spray  plus  the 
More  Short  Walks  to 
Country  Pubs'  book 
(£15.95). 

International  Classic 
Brands  (Worth 
Fragrances  Ltd).  Tel:  0181 
579  6060. 


\ 
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CHRISTMAS  GlnS 


!amation  Eau  is  a  recently  launched 
ranee  from  Coty.  It  is  designed  to 
a  youthful  appeal,  so  the  scent  is 
eted  at  the  girl  who  wants  to  Make 
ppen'.  To  reflect  this  image,  new 
stmas  gift  sets  have  been  produced 
e  blue  and  white  packaging  of  the 
d.  These  gifts  comprise  of  a  eau  de 
tte  spray  (15ml,  £4.99)  and  a  15ml 
de  toilette  spray  with  deodorant 
P). 

UK)  Ltd.  Tel:  01 734  302302. 


^  1 


y  gift  sets  comprise  luxury 
ine  products  from  each  fragrance 
,  together  with  round,  pleat- 
ped  tablets  of  fine  English  soap, 
y  English  Rose's  Yuletide 
ction  includes:  two  x  75g  soaps 
>00ml  bath  and  shower  gel  (£5.50), 
ath  and  shower  gel  plus  body 
i  (200ml  variants,  £5.50).  In  the 
y  French  Fern  fragrance  there  are: 
75g  soaps  plus  body  lotion 
;  and  bath  and  shower  gel  plus 
lotion  (200ml  variants,  £5.50).  The 
y  Original  Lavender  range 
Jes:  two  x  75g  soaps  plus  200ml 
otion  (£5.50);  and  200ml  bath  and 
er  gel  plus  100g  body  powder 

lational  Classic  Brands  (Worth 
unces  Ltd).  Tel:  0181  579  6060. 


> 


Collection  2000  is  unveiling  its  face  for  Christmas,  1996.  Inspired  by 
rich  jewel  colours,  new  Plum  Passion  includes  a  complete  make-up 
look  for  the  season.  The  range  comprises: 

•  Face  -  Sheer  Cover  Foundati  on  in  China  Peach  (No3,  £1.49);  Sheer 
Loose  Powder  in  Translucent  (No2,  £1.99)  and  Single  Powder  Blusher 
(No7,£1.29). 

•  Eyes  -  Eyeshadow  Quartet  (No79,  £1.49),  Kohl  Eye  Liner  in  Black 
(No1.  £1.19);  Sextet  Eyeshadow  (No13,  £1.49)  and  Long  Lash  Mascara 
in  Black  (No1,  £1.49). 

•  Lips  -  Lip  Liner  in  Wine  (No5,  £1.19)  and  Blackberry  Lipstick 
(No66,£1.19). 

In  addition,  a  limited  edition  gift  set  will  be  available  from 
September  in  three  different  colourways.  It  contains  two  Collection 
2000  lipsticks,  one  nail  polish,  one  compact  powder  refill  and  one 
colour  lash  mascara  (£4.99).  The  gift  set  will  be  packed  12  sets  per 
case  -  four  of  each  variant. 
Collection  2000  Ltd.  Tel:  01695  50078. 


Coty  has  created  three  Christmas  gift  set  combinations  which  reflect 
the  tropical  scent  of  its  fragrance  Monsoon.  The  gift  sets  are 
presented  in  hand-finished  natural  boxes  with  copper  foil  jungle 
leaf  liners.  The  largest  box  contains  30ml  eau  de  toilette  spray, 
200ml  shower  gel  and  lOOg  pure  perfumed  soap,  £27.  The  second  set 
contains  30ml  eau  de  toilette  spray  and  a  200ml  perfumed  body 
lotion,  £21;  and  the  third  includes  15ml  eau  de  toilette  spray  and  100g 
pure  perfumed  soap,  £15.95.  Gift  sets  will  be  available  from  early 
September. 

Coty  (UK)  Ltd.  Tel:  01 734  302302. 

w 


s 


Elida  Faberge  is  offering  its 
range  of  male  toiletry  brands 
in  festive  gift  sets.  Lynx,  Lynx 
Skin  Systeme,  Brut,  Brut 
Aquatonic  and  Addiction 
feature  new  pack  designs, 
created  to  offer  choice  for  the 
consumer.  The  Christmas 
collection  includes: 

•  Lynx  -  a  travel  bag 
containing  body  spray 
(150ml),  shower  gel  (200ml) 
and  after  shave  (100ml)  in 
Atlantis  and  Africa  variants 
(£12.49),  a  gift  set  containing 
body  spray  (150ml)  and  after 
shave  (50ml)  in  Atlantis  and 
Africa  variants  (£5.69);  a  gift 
set  containing  shower  gel 
(200ml)  and  body  spray 
(150ml)  in  Atlantis,  Africa, 
Mirage  and  Java  (£4.19). 

•  Lynx  Skin  Systeme  -  a 
new  moisturising  shower  gel 
(200ml),  sensitive  deodorant 
(150ml)  and  daily  face 
moisturiser(20ml)at  £4.99. 

•  Brut  -  a  gift  set  containing 
deodorant  (200ml)  and  after 
shave  (100ml),  priced  at  £6.99; 
and  a  shower  gel  and 
deodorant  gift  set  (200ml 
variants),  priced  at  £4.19. 

•  Brut  Aquatonic  -  two  new 
combinations  offer  a  body 
spray  (150ml)  and  light  after 
shave  (100ml),  priced  at  £7.99, 
and  body  spray  (150ml)  and 
shower  gel  (200ml),  at  £4.49. 

•  Addiction  is  a  new  range 
with  fragrances  for  both  men 
and  women.  For  men  there  is 
a  combination  of  body  spray 
(150ml)  and  eau  de  toilette 
(50ml),  available  in  Wild 
Ginger  or  Spice  Fire 
fragrances,  priced  at  £8.50,  or 
a  duo  pack  containing  Wild 
Ginger  and  Spice  Fire  body 
sprays  (150ml),  available  at 
£5.30.  For  women  there  is  a 
twin  pack  containing  body 
spray  (75ml)  and  eau  de 
toilette  (20ml),  available  in 
either  Saffron  Silk  or  Citron 
Musk  fragrances  at  £5.30. 
Elida  Faberge.  Tel:  0181  481 
6000. 
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Solpaflex  Gel.  The  power  to  help  is  here. 


Fast,  powerful  relief  for  muscle  pain. 


Now  from  the  makers  of  Solpadeine,  the  No.1  pharmacy  analgesic  and  No.1  pharmacy  OTC  brand,  comes  new 
Solpaflex  gel,  a  powerful  ketoprofen  formulation  for  the  relief  of  muscle  pain,  sprains  and  strains.  As  part  of  the 
Solpaflex  range,  Solpaflex  gel  will  be  supported  by  a  heavyweight  £3. 2m  marketing  spend,  and  in  keeping  with 
the  30  year  heritage  of  Solpadeine,  this  is  totally  dedicated  to  pharmacy.  Stock  is  now  available  from  wholesalers. 

Product  Information.  Presentation:  A  clear,  colourless  gel  tor  local  application,  containing  2.5%  ketoprofen  Uses:  Benign  traumatology,  sprains,  musculo-tendonitis.  oedema,  and  post-traumatic  pain  Dosage  and 
administration:  Adults  Iwo  to  lour  daily  applications  of  approximately  2  to  4g  gel  (5- 10cm).  Maximum  dose  15g  per  day  tor  up  to  7  days.  Children  (under  15  years):  Not  recommended  Contraindications:  Known  allergy  to 
ketoproten,  aspirin  and  similar  substances  or  to  other  gel  constituents  Dermatosis,  eczema,  intected  skin  lesions,  wounds;  not  to  be  applied  to  mucous  membranes  or  eyes.  Precautions:  For  topical  use  only  Stop  treatment  if 
cutaneous  eruptions  occur.  Avoid  during  pregnancy.  Do  not  use  if  breast  feeding.  Side  effects:  Rare  allergic  pruretic  or  localised  erytheme  reactions  Legal  category:  P  Product  licence  C*|"l  SmithKhne  Beecham 
number:  0079/03  !3  Product  licence  holder:  SmitbKline  Beecham  Consumer  Healthcare,  Brentford,  TW8  9BD  Presentation  and  RSP:  30g  C3  89  Date  of  preparation:  June  1996  9U  Consumer  Healthcare 


"Solpadeine"  and  "Solpaflex"  are  trademarks 


Anyone  who  won 
the  privilege  of 
being  the  editor 
of  the  Diamond 
Jubilee  edition  of 
his  school's 
magazine 
obviously  has 
delusions  of 
journalistic 
ability,  so  you  can 
imagine  that  the 
invitation  to  be 
C&D's first  'guest 
editor'  was 
seized  as  if  it  was 
the  first  prize  in 
the  National  Lottery. 

Of  course,  reality  sets  in  almost  instantly.  How  do  you  fill  the 
blank  pages  with  interesting,  informative  articles,  and  how 
do  you  avoid  the  temptation  to  ride  your  own  hobby  horse? 
Filling  pages  with  interest  is  relatively  easy  -  you  ask  other 
people  to  write  the  articles.  As  for  riding  hobby  horses,  that 
is  part  of  the  pleasure  of  editorial  status,  so  I  picked 
subjects  which  fascinate  me. 

Pharmacy  is  one  of  the  broadest-based  bio-science  degrees 
available.  It  must  remain  so,  for  it  is  this  which  provides  the 
platform  for  understanding  future  developments  in  medicine 
throughout  a  pharmacist's  career. 
Pharmacy  graduates  are  among  the  brightest  and  best,  but 
their  skills  are  under-used,  their  services  are  undersold  and 
their  real  potential  to  the  British  public  is  undervalued.  This 
has  to  change.  I,  therefore,  picked  two  very  different  authors 
and  gave  them  an  outline  title  and  a  free  rein. 
'  Dr  Peter  West  is  a  health  economist,  a  researcher  and  a 
non-pharmacist.  To  have  someone  like  him  look  at  what  we 
have  to  prove  to  our  paymasters  and  the  public  must  give  a 
different  but  informed  slant  on  pharmacy's  future.  I  use  the 
word  slant  advisedly  because  Peter  has  a  tendency  to 
observe  our  profession  from  an  oblique  angle. 
<  Professor  Graham  Calder  was  a  hospital  pharmacist,  a 
civil  servant  in  the  Scottish  Health  Department  and  Scottish 
Office,  and  is  now  an  academic  and  consultant.  His 
involvement  in  clinical  pharmacy  is  legendary,  but  one  of  his 
current  interests  is  remuneration  mechanisms.  How  we  get 
paid  determines  how  we  work. 
You  will  realise  that  my  hobby  horses  are  the  profession, 
money  and  the  future.  I  hope  these  articles  will  further  the 
debate  on  where  we  are  going  and  how  best  to  get  there. 

Ian  Caldwell  [President,  Royal  Pharmaceutical  Society! 


Remuneration 
-which  way 
forward? 


Former  Scottish  chief 
pharmaceutical  officer 
Professor  Graham  Calder 
discusses  remuneration 
systems  and  how  they 
affect  service  provision 

A report  from  a  Govern- 
ment working  party  of 
pharmacists,  published 
in  April,  1948',  concluded 
that  "there  are  definite 
differences  in  prescribing  and 
dispensing  practices  between 
England  and  Wales,  on  the  one 
hand,  and  Scotland  on  the  other", 
and  that  "different  remuneration 
systems  were  appropriate".  In 
effect,  remuneration  systems 
should  be  geared  to  practice  pro- 
cedures. 

It  also  concluded  that  a  system 
reflecting  different  practices  did 
not  necessarily  mean  an  overall 
difference  in  total  remuneration 
-  remuneration  should  not  be 
defined  as  so  much  money  to  be 
paid  but  as  a  reward  proportion- 
ate to  the  work  done. 

It  still  holds  true  that  the  com- 
plexity of  professional  practices 
is  indivisible  from  (he  system 
used  to  reward  these  practices. 
Current  NHS  systems  do  not 
meet  this  essential  criterion. 

At  Robert  Gordon  University, 
we  have  been  researching  prac- 
tice procedures  and  investigating 
appropriate  foreign  and  innova- 
tive remuneration  systems, 
which  would  proportionately 
reward  the  professional  services 
provided  by  community  pharma- 
cists. The  remuneration  aspects 
of  this  research  are  supported  by 
the  Scottish  Pharmaceutical 
General  Council. 

There  is  enough  evidence  to 
say  the  system  was  designed  to 
reward  orrly  the  retailing  of  med- 
icines and  not  the  concomitant 
provision  of  the  pharmaceutical 
care  people  need  in  this  techno- 
logical age. 

It  is  questionable  whether  the 
rewards  for  retailing  to  the  NHS 
alone  make  it  a  viable  commer- 
cial business  for  any  other  than 
the  better-managed  indepen- 
dents and  the  large  multiples. 


Professor  Graham  Calder 

They  certainly  do  not  reward  the 
expertise  required  as  therapy 
with  medicines  becomes  increas- 
ingly complex.  If  community 
pharmacists  do  not  meet  this 
need,  other  professions  will 

The  two  basic  systems  for 
rewarding  professional  practices 
are  (of  French  origin): 

•  tiers  payant:  this  includes 
'salary',  'capitation'  and  'retainer' 
systems,  where  the  professional 
has  a  continuing  responsibility 
for  the  patients  under  his  care 

•  tiers  garant:  this  is  a  'fee  for 
item  of  service'  system.  Profes- 
sionals are  not  normally 
rewarded  by  a  'mark-up'  on  the 
cost  of  a  product  provided.  Such 
a  system  is  reserved  for  traders. 

As  a  crude  example,  compare  a 
patient  receiving  a  product  cost- 
ing SI  with  a  'mark-up'  of  30  per- 
cent, and  requiring  15  minutes  of 
a  pharmacist's  time,  with  another 
requiring  only  a  minute  of  the 
pharmacist's  time  for  a  product 
costing  £ 1 ,000.  The  first  would  be 
grossly  underpaid  for  his  time 
and  the  latter  comparatively 
overpaid. 

In  government  terms,  'pharma- 
ceutical services'  is,  in  fact,  the 
primary  care  'drug  bill'.  This 
includes  remuneration  of  phar- 
macies, and  is,  in  effect,  the  retail 
cost  of  NHS  drugs.  Thus, 
although  an  increasing  number 
of  community  pharmacists  are 
salaried,  the  present  NHS 
method  for  rewarding  commu- 
nity pharmacies  is  still  the  mark- 
up system.  This  must  be  changed 
if  a  system  that  more  adequately 
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rewards  professional  practice  is 
to  he  introduced. 

Alternative  systems  exist  or 
are  capable  of  hein»  devised.  In 
the  I  S  ami  othei  countries  (iron- 
ically some  having  introduced 
Pharmacy  Benefit  and  Managed 
Care  Systems  w  here  I  here  is  vir- 
tually no  'profit'  on  products  sup- 
plied), I  here  are  fee  systems 
reflecting  the  theoretical  ele- 
ments needed  to  support  a  pro 
fessional  practice,  such  as  the 
level  of  knowledge  and  educa- 
tion required,  as  well  as  the  usual 
overheads,  including  a  return  on 
capital  invested. 

These  alternatives  include  sys- 
tems where  Ices  are  weighted  to 
reflect  the  complexity  of  care 
and  degree  of  expertise  ex- 
pended. The  weighting  can  he 
aligned,  for  example,  to  the  age 
profile  of  the  population,  since  it 
is  likely  that  some  patients  will 
require  a  more  complex  pharma- 
ceutical care  input  than  others. 
Weighted  capitation  systems  fall 
into  this  category.  Weighting 
applied  to  disease  slates  treated 
is  another  example  and  a  further 
one  is  a  model  which  rewards  the 
achievement  of  pre-set  patient 
outcomes 

Other  models  being  studied  in 
the  US  are  complex  and  involve 
assigning,  after  lengthy  research, 
a  comparative  factor  to  all  phar- 
maceutical care  procedures;  the 
more  complex  the  procedure,  the 
higher  the  factor.  <  )nly  the  value 
of  a  basic  (zero- factored)  proce- 
dure needs  to  be  negotiated. 

These  and  other  models 
reward  those  who  provide  a  high 
level  of  complex  phai  maceutical 

care  procedures.  1 1<  »wevei ,  ler 

the  'global  sum'  philosophy,  the 
overall  remuneration  to  die  pro 
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fession  would  not  altei  if  !he\ 
were  inlioduced  Some  pharma 
cies  would  gain  at  the  expense  of 
others.  It  is  likely  that  patients 
would  also  get  better  care  with  a 
service  restructured  to  reflect 
such  changes. 

If  the  profession's  aspirations, 
which  are  likely  to  emerge  from 
the  New  Age  exercise,  are  to  be 
realised,  then  innovative  renin 
neration  systems  and  practice 
structures  must  be  researched 
and  developed'.  These  will  be 
based  on  varying  levels  of  fees  to 
reward  varying  levels  and  com- 
plexities of  pharmaceutical  care 
for  individual  patients. 

Changing  I  i  (he  current  sys- 
tem does  not  mean  that  the  phar- 
maceutical care  budget  of  the 
government  or  any  other  third 
party  payei  needs  to  have  no 
upper  limit  It  requires  the 
involvement  of  health  econo- 
mists and  accc mutants,  as  well  as 
pharmacists  in  research,  to 
gether  with  an  acceptance  by 
government  and  its  agencies  that 
appropriate  pharmaceutical  care 
is  cost-effective  and  efficient, 
and  is  not  solely  a  retail  activity. 

The  care  patients  deserve  is 
unrelated  to  I  he  cosl  of  products 
supplied.  Remuneration  systems 
must  recognise  this  and  reward 
those  who  provide  such  care. 
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Traxam 

WKESB  Pain  Belief  Gel 

Wm*jjfW  Powerful,  penetrating  relief  from 
HKm>  muscular  aches,  pains  and  backache 


TRAXAM  TOP  TIPS 
FOR  MANAGING 
SOFT  TISSUE  INJURIES  IN  PHARMACY 


NUMBER  2  BACK  PAIN 


The  spine  is  a  remarkable  structure, 
which  normally  copes  very  well  with  the 

stresses  and  strains  of  daily  life  and 
activity.  Anyone  who  has  suffered  from 
a  muscular  back  injury  will  not  want  to 
repeat  the  experience.  Persistent  back 
trouble  is  a  problem  endured  by  many, 
affecting  mobility  and  ability  to  work. 
The  pain  of  many  back 
(and  neck)  injuries  is  often  due  to 
muscle  spasm  and  this  is  best  treated 
with  heat  rather  than  add. 


Step  1  Offer  advice  to 
customers  on  management 
and  treatments  available. 

Go  to  bed  and  lie  down. 

Apply  heat  to  your  back  -  a 
hot  water  bottle  or  warm 
bath  may  help. 

Try  placing  a  board  under 
the  mattress  to  give  your 
back  more  support  in  bed. 

When  resting  in  bed,  keep 
your  legs  moving  and  Hex 
your  ankles  to  encourage 
the  circulation  of  blood. 

Apply  topical  anti-inflammatory 
treatments  like  new  Traxam  Pain 
Relict  Gel.  or  take  ore 


Step  2  Check  the  need  to  refer. 

Occasionally  a  back  injury  may  he 
severe  enough  to  warrant  a  visit  to  a 
GP,  or  even  a  hospital  Accident  & 
Emergency  Department.  If  the  answer 
to  any  of  these  questions  is  "yes"  then 
refer. 

Has  the  pain  or  lack  of  mobility 
shown  no  improvement  over  the 
last  48  hours? 


Was  the  onset  of  pain  rapid  and 
severe? 

Is  the  pain  severe  or  persistent  at  rest? 

Step  3  Advise  the  customers  how 
to  avoid  back  pain. 

Physiotherapists  recommend  7  simple 
measures  that  everyone  can  take  to 
help  protect  their  back  and  avoid  back 
trouble 

Always  warm  up  gently  before 
exercise. 

Be  careful  when  lifting  in 
an  awkward  or  confined 
space. 

Use  a  firm  mattress. 

Never  continue  an  activity 
if  your  back  hurts. 

Stand  tall  and  straight  with 
your  head  held  high. 

Never  do  fitness  or  aerobic 
exercises  on  a  stone  or 
concrete  floor. 

Never  carry  one  heavy  load 
if  you  can  divide  it  into  two. 

Traxam  Pain  Relief  Gel  is  an 
ideal  recommendation  for  most 
consumers  with  muscular  back 
pain,  providing  powerful, 
penetrating  anti-inflammatory 
action  to  muscles,  tendons  and 
ligaments  beneath  the  surface 
of  the  skin.  Traxam  Pain  Relief 
Gel  is  a  cosmetically  pleasant, 
clear  gel  with  no  smell,  no  burn 
and  no  greasy  residue. 

Just  pure  pain  relief. 
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Traxam 
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Pure  Pain  Relief 


PRODUCT  INFORMATION:  Presentation:  Clear,  non-greasy,  non-staining  gel  containing  30mg  leibinac  in  each  gram.  Uses:  A  topical  an 
inflammatory  and  analgesic  tor  the  relief  of  symptoms  associated  with  soft  tissue  injury  such  as  sprains,  strains  and  contusions  Dosag 
Rub  1  g  TRAXAM  Pain  Relief  Gel  (approximately  1  inch  (2.5cm)  ot  gel)  into  the  affected  area  2  to  4  times  a  day.  Do  not  use  for  longer  than 
days.  The  total  dose  should  not  exceed  25g  per  day  regardless  of  the  number  of  affected  areas.  Elderly  No  special  dosage  recommendatioi 
are  made  tor  elderly  patients.  Children:  Not  recommended  tor  use  in  children  under  12  years  oi  age  Hands  should  be  washed  followi 
application  ol  TRAXAM  Pain  Relief  Gel  unless  they  are  in  the  treatment  site  Contraindications:  Hypersensitivity  to  the  ingredients.  TRAXA 
Pain  Relief  Gel  should  not  be  given  to  patients  in  whom  attacks  of  asthma,  urlicaria  and  acute  rhinitis  are  precipitated  by  Aspirin  or  oth 
non  steroidal  anti-inflammatory  drugs  Precautions  and  special  warnings:  Use  ol  TRAXAM  Pain  Relief  Gel  should  be  limited  to  intact  ai 
non  diseased  skin.  Contact  with  mucus  membranes  and  the  eyes  should  be  avoided.  TRAXAM  Pain  Relief  Gel  should  not  be  applied  wi 
occlusive  dressings  or  simultaneously  to  the  same  site  as  other  topical  preparations.  Safe  use  of  Felbmac  in  early  childhood  has  not  bei 
established  Side  effects:  Overall  incidence  of  side  effects  with  leibinac  is  low  Local  effects  such  as  mild  local  erythema,  irritation,  dermatit 
pruritis  and  paraesthesia,  which  recover  spontaneously  on  cessation  of  treatmenl,  are  the  most  common  reactions  Pharmaceutical 
precautions:  Store  below  25°C  Legal  category:  P  Package  quantities:  30g  tubes  Product  licence  number:  PU'0095/01 19 
Price:  £3.99  RSP  (£3.40  ex  VAT)  Name  and  address  ol  licence  holder:  Cyanamid  ol  Great  Britain  Ltd,  Cyanamid  House. 
Fareham  Road,  Hampshire  P013  0AS.  Distributor:  Whitehall  Laboratories  Limited,  Berkshire,  SL6  OPH 

*  Trade  Mark 

Whitehall  Laboratories  Limited,  Huntercombc  l  ane  South,  Taplow, 
Maidenhead^  flerkshirc,  SI.60PH 


GUEST  EDITOR 


The  costs  and  benefits 
of  community  pharmacy 


How  do  you  prove  that  a 
service  is  cost-effective 
and  patient-friendly? 
Dr  Peter  West,  a  senior 
lecturer  on  health 
economics  at  UDMS,  St 
Thomas*  Hospital, 
London,  is  Ian  Caldwell's 
second  guest  writer 
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hen  looking  at  alter- 
r  native  arrangements 
for  providing  goods 
and  services,  econo- 
mists set  out  to 
assess  whether  benefits  out- 
weigh the  costs  and  how  benefits 
and  costs  are  distributed  be- 
tween different  groups. 

Economists  attempt  to  mea- 
sure not  only  costs  and  benefits 
reflected  in  cash  transactions  but 
also  those  that  involve  a  loss  or 
gain  of  a  valuable  resource, 
which  may  not  have  a  direct  cash 
payment.  These  'opportunity 
costs'  include  factors  such  as  the 
time  and  trouble  of  individuals, 
and  changes  in  their  health. 

In  the  commercial  world,  sim- 
ple profit  maximisation  is  all 
about  one  firm's  costs  and  bene- 
fits, not  those  of  the  community. 

Retail  shopping  provides  a 
classic  example.  Development  of 
large,  out  of  town  supermarkets 
is  profitable  for  major  food 
retailers.  There  are  some  losers, 
such  as  individuals  without  cars 
or  easy  access  to  public  trans- 
port, but  their  loss  is  not  counted 
by  the  retailers.  In  the  public  sec- 
tor, there  is  greater  concern  to 
measure  all  the  costs  and  bene- 
fits of  change.  Public  projects 
often  have  non-market  results  - 
for  example,  faster  journeys, 
noise  and  inconvenience  from 
new  roads  -  that  cannot  be 
assessed  with  commercial  data. 

Government  is  always  weigh- 
ing up  community  gains  and 
losses,  often  in  economic  stud- 
ies. This  does  not  mean  that  the 
most  beneficial  outcome  is 
always  chosen  or  that  the  losers 
are  compensated  by  the  gainers. 
But  the  additional  analysis  goes 
some  way  towards  identifying 
how  far  a  particular  way  of  doing 
things  offers  social  gains. 

The  current  patt  ern  of  commu- 
nity pharmacy  could  change  rad- 
ically over  the  coming  years  due 
to  changes  in  the  retail  market  - 
whatever    happens    to  Resale 
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Price  Maintenance  -  and  in 
health  service  funding  and  organ- 
isation. It  seems  more  likely  that 
the  number  of  pharmacies  will 
fall  rather  than  rise.  So  who  are 
the  gainers  and  losers? 

The  public  may  gain  directly  - 
from  lower  prices  in  big  stores  - 
but  lose  in  other  ways.  They 
could  spend  more  time  travel- 
ling, particularly  for  items 
needed  urgently,  between 
weekly  visits  to  the  big  super- 
market. They  may  also  face 
delays,  and  longer  periods  of 
uncertainty,  before  diagnosis  and 
treatment. 

The  health  service  might,  save 
some  cash  by  changing  reim- 
bursement, Since  the  gain  to  the 
NHS  will  be  the  loss  to  pharm- 


acy, there  will  be  no  net  gain 
from  a  pure  change  in  financial 
rules.  A  strict  economic  assess- 
menl  would  be  more  concerned 
to  test  whether  the  financial 
arrangements  change  the  real 
use  of  resources  and  the  net 
gains  and  costs  to  the  rest  of  the 
community. 

The  N1IS  also  faces  costs  if  the 
number  of  pharmacies  falls.  One 
possible  and  much-discussed 
outcome  would  be  a  shift  of  a 
substantial  number  of  consulta- 
tions from  pharmacy  to  general 
practice  and  accident  depart- 
ments. These  could  cost  t  he  NHS 
additional  scripts  or  materials 
and,  if  GPs  could  get  paid  for  the 
extra  work,  in  direct  labour 
costs.  But  even  if  no  additional 


dings  were  prescribed,  there 
would  be  social  costs,  from 
increased  waiting  times  or 
shorter  consultations,  that  could 
be  valued  appreciably  by 
patients. 

The  problem  for  pharmacy  in 
assessing  its  costs  and  benefits  is 
that  it  involves  a  number  of  dif- 
ferent activities  -  recorded  differ- 
ently, if  at  all,  and  covered  by  dif- 
ferent payments.  Dispensing  of 
medicines  is  highly  quantified, 
but  opinions  differ  about  how 
much  benefit  this  seivice  pro- 
vides, as  medicines  become 
increasingly  pre-packaged.  Pot- 
entially important  benefits  may 
accrue  intermittently,  when  a 
serious  mistake  is  made  in  a  pre- 
scription or  the  combination  of 
drugs  given  to  a  patient. 

Once  we  move  away  from  the 
cash  transactions  and  the  highly 
quantified  dispensing  seivice,  the 
lack  of  clear,  consistent  data  frus- 
trates attempts  to  assess  benefits. 
A  consultation  over  a  choice  of 
ointment  is  a  different  transac- 
tion from  the  repeat  purchase  of 
toothpaste. 

But  pharmacy  diagnosis  and 
advice  is  not  routinely  recorded 
or  assessed.  We  have  little  idea  of 
the  time  spent  on  such  activities, 
the  information  given  or  on 
patient  compliance.  Although 
data  are  beginning  to  emerge, 
pharmacy  needs  a  clear  idea  of 
how  it  contributes  to  the  manage- 
ment of  minor  illness  and  chronic- 
disease  if  it  is  to  justify  payments 
for  this  element  of  the  seivice. 

As  long  as  payments  do  not 
match  services,  there  will  always 
be  a  risk  that  some  payments  may 
be  cut  where  they  seem  out  of 
line  with  benefits.  At  the  same 
time,  if  there  is  a  lack  of  data  on 
services  where  no  payment  is 
made  but  significant  benefits  are 
generated,  pharmacy  risks  failing 
to  gain  on  the  swings  w  hat  it  may 
lose  on  the  roundabout.  It  is  likely 
that  changes  in  information  tech- 
nology, retailing  and  health  policy 
will  cause  a  great  deal  of  turbu- 
lence for  the  profession.  There  is 
no  guarantee  that  pharmacy  will 
gain  from  all  these  changes  and 
no  reason  why  the  impact  on 
pharmacy  itself  should  dominate 
policy. 

On  the  other  hand,  as  long  as 
governments  are  committed  to  a 
publicly-funded  and  accessible 
health  seivice,  pharmacists  are 
likely  to  have  increasing  scope 
for  work  in  primary  care.  The 
challenge  facing  the  profession  is 
to  bring  out  a  clear  picture  of 
itself,  through  frank  and  detailed 
research  on  its  multi-faceted  role, 
and  to  debate  with  the  NHS  the 
balance  between  benefits  and 
costs  in  each  current  and  poten- 
tial role.  Only  then  will  we  have  a 
rational  basis  for  the  future  of 
pharmacy  rather  than  the  haphaz- 
ard impact  of  conflicting  policies 
and  commercial  decisions. 
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Move  I  at 


On  the  box 
and  on  the  move 

Movelat  Relief  is  really  on  the  move  with  a 
£3  million  national  promotional  campaign. 

8  million  people  suffer  from  arthritis  and 

Movelat  Relief  is  the  only  OTC  topical  NSAID  indicated 
for  the  relief  of  pain  of  common  arthritic  conditions. 

National  TV  coverage  starts  again  in  September. 

For  orders  and  point  of  sale  materials  call 
01494  766866  or  contact  your  Panpharma  representative. 

Mt  /e  it4 


mucopolysaccharide  polysulphate  (MPS), 
salicylic  acid 


ABBREVIATED  PRODUCT  INFORMATION 

Presentation:  Movelat  Relief  Cream  contains  mucopolysaccharide  polysulphate  (MPS)  0.2%  w/w  and  salicylic  acid  Ph. Eur.  2.0%  w/w  in  a  white  cream  base. 
Movelat  Relief  Gel  contains  the  same  active  constituents  in  a  colourless  gel  base.  Indications:  Movelat  Relief  is  a  mild  to  moderate  anti-inflammatory  and 
analgesic  topical  preparation  for  the  symptomatic  relief  of  muscular  pain  and  stiffness,  sprains  and  strains,  and  pain  due  to  rheumatic  and  non-serious 
arthritic  conditions.  Dosage:  Adults,  the  elderly  and  children  over  12  years:  Movelat  Relief  Cream:  Two  to  six  inches  (5-15cm)  to  be  massaged  into  the 
affected  area  up  to  four  times  daily.  Movelat  Relief  Gel:  Two  to  six  inches  (5-15cm)  to  be  applied  to  the  affected  area  up  to  four  times  daily.  Contra- 
indications: Not  to  be  used  in  children  under  12  years  of  age.  Not  to  be  used  in  susceptible  asthmatic  patients  in  whom 
salicylates  can  induce  bronchial  reactions.  Not  to  be  used  on  large  areas  of  skin,  broken  or  sensitive  skin  or  on  mucous 
membranes.  Precautions:  For  external  use  only.  Not  to  be  used  during  the  first  trimester  or  dm  nig  1. 1 1 < ■  pi  I'ljuam  y  Side- 
effects:  Allergic  skin  reactions  may  occur  in  individuals  sensitive  to  salicylates.  Legal  category:  P.  Pack  Details: 
Movelat  Relief  Cream  (PL  8265/0008),  Movelat  Relief  Gel  (PL  8265/0009):  Trade  Price:  £4.14  per  lOOg  tube,  £2.51  per 
40g  tube.  Retail  Price:  £7.30  per  lOOg  tube,  £4.40  per  40g  tube.  Full  product  information  is  available  on  request  from 
the  Product  Licence  Holder:  Panpharma  Limited,  Repton  Place,  Amersham  Preparation:  August  1996 
MRF  9601 
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Patient 
compli- 
ance, (li- 
the lack 
of  it,  pre- 
sents great  op- 
portunities for 
US  pharmacists. 
Good  compli- 
ance has  a  mate- 
rially positive  ef- 
fect on  the  out- 
come of  the  many  I 
and    various    dis-  I 
ease  management 
programmes  being 
sponsored    b\  the 
major  pharmaceuti- 
cal manufacturers. 

These  programmes, 
while  well  structured 
and  well  thought-out, 
rely  to  no  small  degree 
on  the  willingness  and 
ability  of  patients  to 
take  the  medication  pi  e- 
scribed  for  them  by  their 
doctors. 

There  have  been  many 
studies  about  patient  compli- 
ance in  the  I  S  since  These 
consistently  show  that  patient 
compliance  is  fair  at  best  and,  in 
most  cases,  quite  poor. 

Included  among  the  major  rea- 
sons for  poor  compliance  are: 
©  Hie  unwillingness  of  people  to 
put  'too  much'  medication  into 
their  bodies.  This  translates  into 
patients  taking  their  treatment 
into  their  own  hands 

•  economic  considerations,  ie 
people  just  can't  afford  to  get 
their  prescriptions  refilled  in  a 
timely  manner 

•  inability  to  remember  proper 
dosage  schedules,  just  plain 
carelessness  and  not  believing 
that  the  medication  is  all  lha! 
important. 

It  is  an  interesting  commen- 
tary on  the  human  psyche  that 
the  highest  rate  of  compliance 
(87  per  cent)  is  for  oral  contra- 
ceptives and  the  second  highest 
(85  per  cent)  for  immunosup- 
pressants. It's  almost  incredible 
to  believe  that  the  desire  not  to 
conceive  a  child  is  greater  than 
the  desire  not  to  have  a  trans- 
planted organ  (heart,  kidney, 
liver)  rejected. 

After  these  two  therapeutic- 
categories,  all  other  compliance 
rates  for  maintenance  drugs  of 
any  kind  slip  below  80  per  cent, 
with  cardiac  drugs  and  anti- 
hypertensive products  (which 
treat  what  is  basically  an  asymp- 
tomatic condition)  having  com- 
pliance rates  in  the  high  50  to  low 
60  percentage  range. 

As  these  studies  have  c  aught 
the  attention  of  the  manufactur- 
ers, they  have  come  to  realise 
how  many  dollars  are  being  lost 
when  patients  do  not  refill  their 
prescriptions  in  a  timely  manner, 
if  at  all. 

Low  rates  of  compliance  and 
persistence  offer  a  great  oppor- 


Taking  the 
medicine 


Poor  compliance  is  just  as  much  of  a  problem  in  the 
US  as  it  is  here.  But  disease  management 
programmes,  sponsored  by  the  major 
pharmaceutical  manufacturers,  rely  heavily  on 
c  o  m  p  1  it  a  mi  c  e  ii  o if  mm  e a  n  i  mi  gf  mi  1  resu  Its.  C  o n seq  u e  ntl y, 
companies  are  turning  to  pharmacists  for  co- 
operation in  organising  patient  compliance 
initiatives.  Tony  de  Nicola  explains  how  these  work 


tunity  to  increase  sales  incre- 
mentally with  the  same  patients 
and  with  no  additional  marketing 
costs.  The  incremental  profits 
that  these  sales  (prescription 
refills)  produce  are  substantial. 

Accordingly,  many  US  pharma- 
ceutical manufacturers  have 
begun  to  sponsor  patient  compli- 
ance programmes.  These  require 
the  support  and  co-operation  of 
community  pharmacists,  as  they 
and  their  computer  systems  hold 
the  data  that  the  manufacturers 
need  to  determine  which  pat- 
ients are  not  compliant. 

Additionally,  pharmacist  sup- 
port of  these  programmes  is 
essential,  as  patient  confidential- 
ity laws  severely  limit  manufac- 
turers' ability  to  contact  patients 
directly. 

The  programmes  rely  upon 
c  apturing  the  data  about  particu- 
lar drugs  and  the  patients  taking 


them  directly  from  pharmacy 
computers.  At  present,  these 
work  as  follows: 

•  a  pharmacy  or  group  of  phar  - 
macies agrees  to  send  its  pre- 
scription data  from  the  phar- 
macy's computer  system  to  a 
third  party  data  processing  firm, 
known  as  a  fulfilment  house. 
Currently  this  is  being  done  in  a 
real  time  mode 

•  this  firm,  paid  by  the  pharma- 
ceutical manufacturer,  identifies 
patients  taking  a  particular  prod- 
uct manufactured  by  the  spon- 
soring company.  A  list  of  the 
names  and  addresses  of  these 
patients  is  created 

•  the  fulfilment  house  then 
mails  an  'enrollment'  brochure 
directly  to  the  patient,  accompa- 
nied by  a  letter  from  the  pharma- 
cist, which  explains  the  neces- 
sity for  good  compliance.  The 
patient  is  given  the  chance  at  this 


point  to  opt  out  of  the  pro- 
gramme (however,  less  than  1 
per  cent  of  patients  'enrolled'  to 
date  have  asked  to  be  deleted 
from  the  programme) 

•  subsequent  to  that,  these 
patients  are  reminded  by  mail  as 
to  when  their  refills  are  due  and, 
if  they  neglect  to  refill  in  a  timely 
manner,  they  are  mailed  a  sec- 
ond and  even  a  third  reminder 
letter 

•  in  some  cases,  at  the  phar- 
macy's option,  lists  of  non-com- 
pliant patients  are  sent  to  the 

pharmacy  to  be  followed  up 
by  telephone. 
These   programmes  are 
maturing  rapidly.  Every- 
one    involved  with 
them  -  from  pharma- 
cists to  manufac- 
turers, wholesal- 
ers  and  third 
party  payers  - 
agrees  that 
they  are 
b  o  t  li 
cost- 
effective  and  useful. 

Increased  compliance  with 
prescription  instructions  means 
healthier  patients  and,  at  the 
same  time,  lower  overall  health- 
care costs. 

It  also  means  increased  sales 
for  manufacturers  and  for  the 
pharmacies  who  dispense  the 
prescriptions.  And,  since  the 
mailings  are  done  in  the  name  of 
the  pharmacy,  with  the  manufac- 
turer not  having  access  to  the 
patients'  names  and  addresses, 
patient  confidentiality  is  pro- 
tected. This  creates  a  true  win 
situation  for  all  parties  to  the 
equation. 

Manufacturers,  wholesalers 
and  computer  software  vendors 
are  all  trying  to  innovate  new  and 
different  ways  to  capture  this 
data  and  support  patient  compli- 
ance programmes.  US  pharma- 
cists are  being  asked  by  all  these 
groups  to  participate  in  compli- 
ance programmes,  with  a  lot  of 
competition  ensuing  as  to  who 
will  get  the  data  first  and  how  it 
will  be  used. 

There  is  much  opportunity  for 
pharmacists  to  step  in  and  inter- 
vene with  non-compliant  pat- 
ients, therefore  increasing  their 
value  in  the  process.  The  only 
thing  that  works  against  the 
process  is  the  unwillingness  of 
some  pharmacists  to  alter  their 
work  patterns  and  take  the  time 
out  to  support  increased  patient 
compliance. 

Anthony  de  Nicola  is  a  pharma- 
cist ami  president  of  pharmacy 
consultant  A&D  Associates.  He 
has  25  years'  experience  in  com- 
munity pharmacy,  owning  lira 
pharmacies  in  New  York.  He 
founded  and  di reeled  the  Lcyend 
Pharmacy  Co-operative,  a  net- 
work of  850  community  pharma- 
cies in  15  states  for  13  years. 
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Three  good  reasons  to  visit 
EXPOPHARM  96  in  Leipzig 


EXPOPHARM  is  Europe's 
largest  international  phar- 
macy trade  fair,  with  more 
than  400  exhibitors  and 
over  20.000  visitors. 


At  EXPOPHARM  you'll  find 
new  partners,  products, 
services  agents/distributors, 
representations,  licensors. 
And  there's  a  Business 
Centre  and  International 
Meeting  Point  to  help  you. 


EXPOPHARM  to  be  held 
this  year  in  Leipzig,  trading 
centre  for  over  800  years, 
now  offering  the  most 
modern  fair  complex  in  the 
world. 

We  look  forward  to  welco- 
ming you  -  24-27  October, 
1996* 


*  Phone  or  fa\  for  further  information: 

David  Franks  &  Co.  Represent  EXPOPHARM  in  UK  and 
Ireland,  PO  Box  33  Moulton,  Newmarket,  Suffolk,England 
CB8  8SH,  Tel:  01638-751132  I  Fax:  01638-750933 

EXPOPHARM "96 

Inlernational  Pharmacy  Trade  Fair  -  24-27  October,  1 996  -  Leipzig,  Germany 


ee 


ethical 
generics 


CUTTING  THE  COST 
OF  HEALTHCARE 


Legal  Category  POM 


Ethical  Generics  Ltd 
West  Point 

46-48  West  Street 
Newbury 
Berkshire 
RG14  1BD 


But  what  are  the  benefits? 

For  the  patient    comfort  in  familiarity  - 
licensed  for  angina  and  hypertension, 

tensipine  MR  is  identical  to  the  brand  leader 
both  in  terms  of  bioequivalence;  as  well  as 
colour,  size  and  blister  packaging,  i «   n 

For  the  NHS    tensipine  MR  NHS  offers 
12%  saving  compared  to  the  brand  leader  ■ 

For  you,  the  Pharmacist  -  tensipine 

MR  is  available:  via  selected  wholesalers  or 
from  our  Senior  Account  Managers  - 
competitively  priced  -  backed  by  our  24  hour 
service  and  support. 


Ethical  Generics  believes  in  being 

^■hh  unique!  mm  mm 

In  March  1996  Schein  of  the  USA  and 
Bayer  set  up  ETHICAL  GENERICS 

wth  the  launch  of  unipine 
(nifedipine)  XL  30mg  -  the  first 
and  only  once  daily  generic  nifedipine 
for  hypertension. 

Ethical  Generics  have  since  included  a 
range  of  modified  release  formulations  of 
nifedipine  -  tensipine"  MR  lOmg  and 
20mg  for  angina  and  hypertension. 


lo  order  nitcuipme 
contact  us  now  on 


MR 


24  hour  hotline  number 

01635  568445. 


fair  liirllii  i  ifiln 


id  01635  >(.S4II0 


The  only  company  that  can  supply  yon  with  I0mi>y  2(hng  and  30mg  MR  generic  nifedipine. 


hie  _'  MIMS  Mat,  h 


YOU  CANNOT  AFFORD  TO  MISS 

THE  BIG  NAMES  AT  CHEMEX  '96! 
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3M  Healthcare. 

3M  Pharmaceuticals. 

A  ii  Simpkin. 

A1  Pharmaceuticals  Ltd. 

Ahava. 

Agfa-Gevaert  Ltd. 
Allergan  Optical  Ltd. 
Allergycare. 
Allied  Dunbar. 
A  M  Marketing 

Approved  Prescription  Services. 

ARC  Pharmacare  Ltd. 

Ark  and  Co. 

Arkopharma. 

Astonish  Products  Ltd. 

Aussie  Haircare. 

Australian  Bodycare  UK  Ltd. 

Bahyliss. 

Bausch  &  Lomb  UK  Ltd. 
Beckton  Dickinson  UK  Ltd. 
Bib-It  Ltd. 
Bioconcepts. 
Brand  Managers. 
Braun. 

Caflon  International. 

Casio. 

Ceuta  Healthcare. 
Chemist  &  Druggist. 
Chemtec  Systems  Ltd. 
Claydon  Creations. 
Colebrand  Ltd. 
Collection  2000. 
Country  Interiors  Ltd. 
CPPE  Pharmacy  Department. 
Crookes  Healthcare. 


SEPTEMBER  1996 


Denwood  Manufacturing  Ltd. 

Direct  Perception. 

Doncaster  Pharmaceuticals  Ltd. 

DuraceSS. 

Eastern  Pharmaceuticals  Ltd. 
Epilady. 

Ethical  Generics. 
Faylite  Signs. 
FDP/Medipoint. 
Fresenius  Ltd. 
Fuji. 

G&D  Harris. 
Gallery  Cosmetics  Ltd. 
GAP  Research  Co  Ltd. 
Grafton  International. 
Gretag  Imaging. 
H  Fereday  &  Sons. 
H  J  Heinz. 

Hadley  Hutt  Computing  Ltd. 
Halo  Foods. 
Hawaiin  Tropic. 
Health  Aid. 

Health  Education  Authority. 
Health  Imports  Ltd. 
Health  Perception. 
Healthford  Medicare  Services. 
Heaven  Scent  Incense. 
Henkel  Ireland  Ltd. 
Herbalforce. 
Ilford. 

WIS  Self  Medication., 
International  Fragrance  & 
Cosmetic  Co. 
In-Brand. 
J&E  Atkinsons. 


Jaffa  International  Marketing. 

Jenks  Group. 

Jica  Beauty  Products. 

John  Richardson  Computers. 

Kirby  Devon. 

Kodak. 

Krups. 

Lilly  Industries 
Lorus. 
MAM  UK. 
Mavala. 

Medicare  Services. 
Medielite  pic. 
Medisense  Britain  Ltd. 
Medisport. 

Miners  International  Ltd. 
Moulinex. 

Multepos  Computer  Systems. 

Neovision. 

Neutradol. 

Nycomed  (UK)  Ltd. 

Observe  Business  Computing. 

Panasonic. 

Panpharma  Ltd. 

Parfums  vouge. 

PATA. 

Personal  Care  Company. 
Peter  Allem  Eyewear. 
Pharmacia  &  Upjohn  Ltd. 
PharmaNutrients. 
Phillips. 

Photo-Me  International. 

Pifco-Carmen. 

Point  of  Sale  Centre  Ltd. 

Polaroid. 


•  Win  a  Multimedia  PC  -  worth  £1400. 

•  Win  a  holiday  on  Meeker  Island. 

•  Win  a  holiday  in  Queensland,  Australia. 

•  All  pre-registrants  will  receive  a  voucher 
book  with  1000's  of  pounds  worth  of  special 
offers/discounts  redeemable  at  the  show. 

Easy  Travel  -  Ring  the  Business  Rail  Hotline 
0800  435065  for  more  details. 


Positive  Solutions. 
PPA. 

Precise  Balances. 
Procter  &  Gamble. 
Reading  Specs  Co. 
Remington. 
Revlon. 

Roche  Consumer  Health. 

Russell  Hobbs. 

Saguna  UK. 

Sales  Trend  Ltd. 

Santo  products. 

Shore  Blue. 

SmithKline  Beecham 

Consumer  Healthcare. 

Sorbie  Research  International. 

Sterwin  Medicines. 

Sunglasses  UK  Ltd. 

Surgichem. 

Sutherland  Health. 

Swan. 

•  Tea  Tree. 

•  Techni  Lab  UK. 

•  Tefal. 

•  Tempur  Pedic. 

«  The  Miles  Group. 

•  Torbet  Laboratories. 

•  Tru-Alo 

•  Trevor  Sorbie  Professional. 

•  Vitabiotics  Ltd. 

•  Volta. 

•  Wahl. 

•  Wrigley  Co. 

•  Zenith  Consumer. 


HEMEX  '96 


pharmacists/pharmacy  buyers. 


Sponsored  by 

CHEMIST& 
DRUGGIST 

Ifl  M\\\er  Freeman 


Supported  by 


Miller  Freeman  Exhibitions  Ltd. 
Marlowe  House,  109  Station  Road, 
Sidcup,  Kent  DA15  7ET 
Internet:  www.mf-exhibitions.co. UK 


STATUTORY  COMMITTEE 


Pharmacist 
struck  off  for 
theft  of  cash 

A  Lancashire  pharmacist  con- 
victed  of  stealing  from  Ins 
employers  was  ordered  to  be 
struck  off  the  Register  aftei  a  dis- 
ciplinary hearing  in  London  last 
week. 

David  Pomfrett,  a  former 
superintendent  pharmacist  at 
A<SiC  Chemists  in  Leyland,  had 
been  convicted  alter  pleading 
guilty  at  Preston  ( town  Court  on 
July  31  last  year  to  five  counts  of 
thefl  from  the  shop. 

Jocelyn  Hill,  representing  the 
Royal  Pharmaceutical  Society, 
told  its  Statutory  Committee  that 
Mr  Pomfrett,  of  Hindley  Green, 
Wigan,  had  been  placed  on  proba- 
tion tor  two  years  by  the  court 

Mr  Pomfrett,  who  qualified 
from  Bradford  ( 'Diversity  in  197<>, 
was  appointed  superintendent 
pharmacist  of  the  pharmacy  in 
Leyland,  in  January,  1!)M4.  He  was 
also  a  director. 

In  April,  1994,  police  were 
called  in  to  investigate  suspicions 
that  money  was  being  taken.  Mr 
Pomfrett  was  arrested  and  the 
following  day  and  alter  a  bit  ol 
"hedging",  he  admitted  taking  the 
money  from  the  pharmacy  and 
"mixing  it  with  Ins  own". 

It  was  impossible  to  calculate 
exactly  how  much  he  had  stolen, 
lint  the  amount  in  the  charges, 
which  were  specimens,  was  in 
t  he  regii  in  of  5 1,250. 

Mr'  Pomfrett  had  claimed  he 
had  "borrowed"  the  money  from 
the  sale  Police  had  found  the 
sale  III  the  shop  completely 
empty  of  three  days'  takings, 
amounting  to  £1,370.  About  £300 
was  found  in  a  brown  envelope 
near  the  till. 

Mr  Pomfrett  told  the  hearing 
that  he  had  taken  the  job  as 
superintendent  pharmacist  with 
the  intention  of  eventually  taking 
over  the  pharmacy.  However,  he 
had  become  disillusioned  be- 
cause stall'  were  unfriendly,  lie 
also  found  out  that  the  shop 
risked  losing  f>0  pet  cent  of  its 
income  because  permission  had 
been  granted  for  another  phai 
macy  to  open  in  the  area. 

lie  had  been  depressed  since 
his  arrest  and  court  appearances, 
and  in  April,  I !)!)">,  had  made  a 
serious  suicide  attempt.  I  ie  had 
since  obtained  employment  as  a 
pharmacist  at  the  Manchester 
University  health  centre 

Announcing  the  striking  off, 
Committee  chairman  Gary 
Mather  Q< !  told  Mr  Pomfrett  that 
there  was  "simply  no  room  foi 
any  other  course  of  action". 
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An  east  London  pharmacist,  who 
bought  almost  £25,000  of  cut- 
price  drugs  from  unlicensed 
wholesaler  Picric  Schaffer,  lied 
that  he  had  given  some  of  them 
away  to  treat  war  victims  in 
Bosnia,  a  disciplinary  hearing 
heard  last  week. 

Martin  Bernstein,  owner  of  a 
large  pharmacy  in  Stepney,  east 
London,  told  the  Royal  Pharma- 
ceutical Society's  inspectors  that 
he  had  also  given  a  lorry  driver  - 
on  his  way  to  the  war  zone  - 
other  drugs,  blankets  and  food. 

However,  he  told  the  Society's 
Statutory  Committee  that  he  had 
"foolishly  fabricated"  the  Bosnia 
story  after  panicking  when  ques- 
tioned by  the  inspectors.  He  had 
realised  that  what  he  had  done 
was  wrong,  and  had  phoned  the 


Society  to  ask  the  inspectors  to 
come  round  again. 

Mr  Bernstein  is  the  latest  phar- 
macist to  appear  befi  >re  the  Com- 
mittee  after  buying  drugs  from 
Mr  Schaffer. 

Mr  Schaffer  was  fined  a  total  <  if 
£7,000  at  Canterbury  Crown 
Court  m  January,  1994,  for  seven 
offences  relating  to  unlicensed 
importing,  trading  and  supplying 
of  medical  products. 

Jocelyn  Hill,  solicitor  repre- 
senting the  Society,  told  the 
Committee  that  between  Octo- 
ber, 1992,  and  ( Ictober,  1993,  Mr 
Bernstein  had  obtained  30  sepa- 
rate consignments  of  medicines 
from  Mr  Schaffer,  totalling  about 
£25,000.  Unlicensed  products 
worth  nearly  .Sli.r,!)!)  amounted  to 
IS  of  the  30  purchases 


"One  of  the  invoices  included 
Ocid,  an  unlicensed  product, 
some  of  which  Mr  Bernstein 
eventually  admitted  he  supplied 
to  a  patient  having  given  other 
explanations  during  interviews," 
Mr  Hill  said. 

The  Committee  found  Mr 
Bernstein  guilty  of  misconduct 
and  ordered  his  name  removed 
from  the  Register.  Committee 
chairman  Gary  Flather  QC  said 
that  normally  in  such  a  case 
restoration  should  not  be  enter- 
tained for  12  months.  However, 
in  view  of  his  co-operation,  the 
Committee  intended  to  reduce 
this  to  three  months. 

Mr  Flather  said  the  Committee 
had  taken  due  account  of  Mr 
Bernstein's  38  years  as  a  pharma- 
cist with  no  previous  complaints. 


Society  hands  out  reprimand  for  incompetence 


An  incompetent  veteran  Exetei 
pharmacist  continued  supplying 
prescription  drugs  to  local  nurs- 
ing homes  which  had  not  been 
prescribed  by  a  doctor,  the  Royal 
Pharmaceutical  Society's  Statu- 
tory Committee  heard  last  week. 

Michael  Phillips,  of  Torquay, 
was  the  manager  of  Milton  Phar- 
macy in  Exeter  for  .just  over  a 
year  until  he  agreed  to  leave  in 
November,  1994. 

He  could  have  been  prose- 
cuted under  Section  58  of  the 
Medicines  Act  1968,  but  it  was 
decided  there  was  no  criminal 
intent,  so  charges  would  not  be 
m  the  public  interesl 

Jocelyn  Hill,  representing  the 
Society,  told  the  hearing:  "The 
allegation  is  one  of  incompe- 
tence, relating  to  the  supply  of 
Prescript  ion  only  Hems  to  people 
in  residential  homes  without  any 
prescript  ions." 

Mr  Phillips,  who  now  works  for 
Boots  in  Newton  Abbott,  was 
taken  on  in  August ,  111!  13,  and  given 
the  task  of  restructuring  the 
dosage  systems  lor  the  residential 
homes.  Another  membei  of  stall 
realised  things  were  not  going  to 
plan  and  raised  the  alarm. 

Eventually,  Mr  Phillips  wrote  to 
all  the  local  doctors  whose 
patients  he  had  been  supplying, 
asking  for  retrospective  prescrip- 
tions to  cover  him  for  a  seven 
month  period.  This  was  refused 

Mr  Phillips  complained  that  his 
employer,  a  company  (  ailed  Cop 
pers  which  owns  four  pharmacies, 
failed  to  invest  in  the  shop. 

"I  found  the  previous  systems 
employed  deplorable.  There  was 
copious  paperwork  and  no  coin 
prehensive  computer  system  I 
set  about  re-organisation.  A  diffi- 
cult task  with  muddled  sheets 
and  incomplete  records." 


lie  stressed  that  the  interests 
of  the  patients  were  always  at  the 
forefront  of  his  mind  and  that  no 
patient  had  ever  received  incor- 
rect medication.  "I  do  not  deny 
the  allegations  and  I  regret  them, 
but  I  tried  to  introduce  a  high- 
standard  pharmacy  practice  ... 
There  were  no  prescriptions 
because  of  i he  huge  backlog  of 


work  I  was  trying  to  rectify." 

Announcing  the  Committee's 
decision  to  reprimand  Mr 
Phillips,  Gary  Flather  QC  told 
him  that  they  were  sensible 
enough  to  realise  slight  technical 
breaches  did  occur  from  day  to 
day  while  running  a  pharmacy, 
but  that  "this  case  goes,  far,  far 
beyond  that". 


THERE'S  NO  QUICKER  WAY 
TO  STOP  DIARRHOEA 
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BISIXESS  NEWS 


Moss  creates  training  and 
personnel  director 


Moss  Chemists,  the  retail  divi- 
sion of  Unichem,  is  splitting  the 
post  of  retail  operations  director 
to  enable  it  to  concentrate  more 
on  customer  care  and  on  the 
training  and  welfare  of  its  3,500 
employees. 

Oaiyl  Webb,  the  current  retail 
operations  director,  will  head  a 
new  department  as  training  and 
personnel  director,  starting  from 
September  1 .  She  remains  super- 
intendent pharmacist  for  Moss' 
stores. 

The  company  will  appoint  a 
new  operations  director. 


Mrs  Webb  says  the  move  is  an 
important  one  for  Moss,  regard- 
less of  whether  Unichem  suc- 
ceeds in  acquiring  Lloyds 
Chemists.  "The  growth  of  Moss 
and  the  changing  emphasis 
within  the  NHS  towards  locally- 
managed  primary  care  services 
provide  new  challenges  for  the 
company,"  she  says.  "We  have 
concluded  that  we  need  to  focus 
on  recruiting  the  right  pharma- 
cists for  our  400-plus  pharmacies 
and  on  equipping  all  staff  for  the 
developing  healthcare  role  to 
which  we  are  fully  committed. 


Caryl  Webb:  new  role  for  Moss 


Independent  Retailer  Excellence  Awards  1996 

Award  countdown  begins 


Pharmacists  wishing  to 
(Miter  the  Switch  1996 
Independent  Retailer 
Excellence  Awards,  be- 
ing run  in  association 
with  the  British  Cham- 
ber of  Commerce,  have 
until  September  20  to 
return  their  entry  form. 

Supported  by  Chem- 
ist &  Druggist,  the  com- 
petition seeks  to  identify 
independent  pharma- 
cists who  have  acliieved 
superlative  standards  in 
the  following  areas: 
promotion  and  mer- 
chandising, staff  train- 
ing, customer  care  and 
the  use  of  technology. 

Entry  forms  can  be 


:  Bun  KH  <:»>Hfit  H 


SUPPORTED  BY 


CHEMIST 

lUGil 

obtained      ner  will  r 


by  phoning  0800 
413415,  and  should  be 
sent  to:  Switch  Inde- 
pendent Retailer 
Awards,  The  Associa- 
tion of  British  Cham- 
ber of  Commerce,  9 
Tufton  Street,  London 
SW1P3QB. 

Ten  retailing  cate- 
gories will  be  judged, 
and  three  retailers  from 
each  category  will  be 
invited  to  an  awards 
luncheon  at  the  Savoy 
Hotel,  London,  on 
November  21.  Category 
winners  will  receive 
£400  of  Forte  vouchers, 
while  the  overall  win- 
eceive  £5,000. 


Boots'  business 
benefits  BASF 

BASF's  pharmaceutical  operation 
was  one  of  the  major  contribu- 
tors to  the  group's  14.7  per  cent 
rise  in  pre-tax  profits  to  DM2.3 
billion  for  the  first  half  of  this 
year. 

The  group's  sales  rose  by  just 
under  1  per  cent  to  DM24bn,  com- 
pared with  the  same  period  last 
year.  Most  of  the  growth  came 
from  changes  within  the  consoli- 
dated group  and  from  currency 
exchange  rates. 

Last  year,  BASF  acquired 
Boots'  pharmaceutical  business, 
which  it  says  was  rapidly  inte- 
grated into  its  health  and  nutri- 
tion sector. 

The  health  and  nutrition  sec- 
tor's sales  rose  37  per  cent  to  SI  16 
million,  reflecting  the  contribu- 
tion of  Boots'  business,  although 
BASF's  overall  UK  sales  fell  2  per- 
cent to  5567m  because  its  chemi- 
cals, plastics  and  fibres  suffered 
from  low  prices. 

Barry  Stickings,  president  of 
the  company's  regional  division, 
North  Europe,  comments  that  the 
group's  pharmaceutical  future  is 
looking  good. 

"Sibutramine's  [an  anti-obesity 
agent]  marketing  licence  will  be 
granted  in  the  US  and  the  UK 
soon,  so  in  1997  we  should  be 
marketing  this  product  in  these 
t  wo  countries.  This  will  provide  a 
tremendous  boost  to  our  sales  in 
these  countries,"  he  says. 

The  company  also  says  that  it 
expects  to  market  Ancrod,  an 
anticoagulant  that  reduces  the 
blood  concentration  of  fibrino- 
gen; and  MAK  195F,  a  treatment 
for  septic  shock,  within  the  next 
18  months. 


TUESDAY,  SEPTEMBER  3 

Northern  Scottish  Branch, 
RPSGB  Tenpin  bowling  at  the 
Inverness  Rollerbowl,  7.30pm. 

WEDNESDAY.  SEPTEMBER  4 

College  of  Pharmacy 
Practice,  Longhurst  Hall 
Morpeth  at  6.30pm.  Meeting  to 
discuss  continuing  professional 
development  portfolio.  Details 
from  Joe  Ashgar  on  01670 
514331  ext2136 

ADVANCE  INFORMATION 

Manchester  LPC  invites  all 
contractors  and  employee 
pharmacists  to  its  AGM  on 
September  19  at  Lancashire 
County  Cricket  Club,  at  7.30pm 


COMING  EVENTS 


for  8.00pm.  PSNC  chairman 
Wally  Dove  is  the  guest  speaker. 
The  Hospice  Pharmacists 
Association  Conference  will 
take  place  on  September  29  at 
the  Grosvenor  Hotel  in 
Stratford-upon-Avon.  Contact 
Mary  Allen  on  01442  252314. 
The  National  Association  of 
Health  Authorities  and 
Trusts  (NAIIAT)  and  Blenheim 
Exhibitions  are  organising  the 
Healthcare  Expo  96  from 
September  17-19  The 
conference  will  take  place  at  the 
NEC  Birmingham.  Contact 
NAHATon  0121  471  4444. 
The  United  Kingdom 
Psychiatric  Pharmacy  Group 
is  holding  its  annual  conference 


More  for  Superdrug 

Superdrug  is  planning  to  open 
another  250  in-store  pharmacies 
within  four  years  as  part  of  a  £140 
million  investment  programme, 
according  to  the  Financial  Times 
(C&D  April  27,  p573).  And.  by  the 
end  of  this  year,  the  company 
expects  to  have  more  than  100 
pharmacies  open  at  selected 
branches. 

Lloyds  reports  'speculation' 

The  Office  of  Fair  Trading  has  this 
week  dismissed  as  "speculation" 
press  reports  that  suggest  Lloyds 
Chemists  has  told  both  Unichem 
and  Gehe  that  it  has  secured 
agreements  in  principle  for  the 
sale  of  selected  depots.  C&D  was 
unable  to  secure  a  comment  from 
Unichem  or  Gehe  on  the  matter. 
According  to  the  Financial  Times, 
Lloyds  is  also  trying  to  block 
what  it  sees  as  moves  to  reduce 
the  company's  value,  which 
follows  news  about  the  depot 
disposals  and  Lloyds'  profit 
warning  last  month. 

Milupa  lifts  Nutricia  results 

NV  Nutricia,  the  Dutch  group 
whose  UK  interests  include  Cow 
&  Gate  and  Milupa,  increased  its 
net  profits  by  51  per  cent  to  107.1 
million  guilders  for  the  first  half, 
compared  with  the  same  period 
last  year.  And  its  sales  rose  72  per 
cent  to  G1.431  billion.  The 
increases  reflect  Milupa's 
contribution,  the  acquisition  of 
which  was  recently  cleared  by 
the  Monopolies  and  Mergers 
Commission.  Nutricia  says  its  full 
year  results  will  highlight  further 
benefits  from  Milupa. 

Leg  up  for  Archie 

Archie  Norman,  currently  chief 
executive  of  Asda,  is  to  become 
chairman  of  the  supermarket 
group.  Allan  Leighton,  his  deputy, 
takes  on  the  chief  executive's 
role. 


in  Buckinghamshire  from 
October  4-6.  The  group  wishes 
to  encourage  membership  from 
community  pharmacists. 
Further  details  can  be  obtained 
from  John  Donoghue  on  0151 
334  4000/4266. 

Sanofi  Winthrop  is  hosting  a 
Pharmaceutical  Marketing 
Society  marketing  module 
meeting  on  'Portfolio 
engineering'  on  September  5. 
Contact  the  PM  Society  on 
01403  264898. 
The  Bioinnovations  '96 
Conference  will  take  place  at 
the  Wembley  Conference  Centre 
from  September  24-26.  For 
more  information  telephone 
01892  863986. 
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Appointments  £25  P.S.C.C.  +  VAT  minimum  3x1 
General  Classified  £23  P.S.C.C.  +  VAT  minimum  3x2 
Box  Numbers  £12.00  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date 
All  cancellations  must  be  in  writing 

Contact  James  Whitston  Chemist  and  Druggist  (Classified) 


Miller  Freeman  PLC,  Sovereign  Way,  Tonbridge,  Kent  TN9  IRW 
Tel:  01732  377222  Internet:  http://www.dotpharmacy.com/ 
ALL  MAJOR  CREDIT  CARDS  ACCEPTED 


"VISA 
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APPOINTMENTS 


MID  WALES 

Full  time  second  Pharmacist  or 
long  term  locum  required  in  busy 
independent  market  town 
pharmacy.  As  there  are  no 
management  responsibilities  the 
successful  applicant  will  have  time 
to  be  involved  in  our  commitment  to 
community  health  care 

□  Salary  negotiable 

□  37  hour  week 

□  Flexible  working  hours 

I  I  Pleasant  country  surroundings 

:  Newly  qualified  considered 
Apply  to  Appleton  &  Chadwick, 
Temple  Street,  Llandrindod  Wells, 
Powys  LD1  5DP. 
Tel  &  Fax  01597  822145. 
Email:  Applelon@mail.Telecall.co.uk 


NEWPORT  PAGNELL/ 
MILTON  KEYNES 

Self-motivated  manager  required  to 
|Oin  our  friendly  group.  Excellent 

remuneration  package  Assistance 
with  accommodation  if  required 

Please  contact  Mr  H.  Modi, 
MRPharmS.  Jardmes  (UK)  Ltd, 
63  Dulverlon  Drive,  North  Furzton, 
Milton  Keynes  MK4  1EW 

Telephone  (01908)  506828  (day)  or 
(01908)  582846  (eves/w/ends) 


KINGS  CROSS  NWI 

Manager  or  long  lerm  Ioluiii  required  from 
I  si  September  or  sooner  Our  unique  prolil 
share  scheme  available  to  the  righl  applicant 

Please  contact  Mr  H.  Modi  MRPharmS, 
Jardines  (UK)  Ltd,  63  Dulverton  l)ri\e. 
North  rur/lnn,  Milton  Keynes  MK4  It  W. 

.-:  (III'MIX)  S0hX2H  (day)  cir  (IIIWX) 
'  -■— '-Tekendi) 


telephone: 

5822K4h  (evening 


MEDWAY  TOWNS 
KENT 

<  lose  M2/M_>0/M2S 
Manager  required  for  branch  of  a 
small  established  group  Hal)  day 
Saturday  Newly  qualified  considered 
Accommodation  available  II  required 

Please  telephone  Mr  R  Mangal  on 
01634  71S1K8  (days)  or  0 1 634  7 14 1 M  (evenings) 


DISPENSING 
ASSISTANT 
REQUIRED 

for  busy  dispensing 
pharmacy  near 
Heathrow.  Please  write 
giving  details  of 
experience  to: 
Edward  &  Taylor 
Chemists 

491  Staines  Road 
Bedfont,  Middlesex 
TW14  8BN 


WIRRAL 

Enthusiastic,  dedicated  Pharmacist 
Manager  required  to  develop 
expanding  pharmacy  services. 
Future  franchise  opportunity 
incentive  to  own  your  own 
pharmacy  within  a  larger  buying 
group.  Only  highly  motivated 
pharmacists  need  apply" 

Tel:  0151  677  5058 
daytime  or 
0151  334  9528 
eves/w.ends 
Fax:  0151  677  1880 


LETTERKENNY 

Full-time  Pharmacist 
required  in  Donegal. 
Excellent  supporting  staff. 

Telephone 
Hannah  McFadden  on 
00-353-74-21369 


CROYDON 
PART-TIME 

Dispensing  assistant/technician. 
rlexible  hours.  Negotiable  Salary. 
Please  send  a  short  C.Y  to: 

PO  BOX  257 
South  (  roydon 
Surrey  (  R2  6ZF 


LIVERPOOL 

C30K 

Independent  group  of  3 
pharmacies  seeks  a 
Pharmacist  to  manage  head 
office  branch  &  assist 
proprietor.  Excellent 
experienced  staff  &  pleasant 
working  conditions.  Terms  & 
conditions  are  negotiable,  &  for 

the  right  person  c30K  is 
possible.  Newly  qualifieds  may 
also  apply  as  full  support  & 

training  will  be  given. 
For  details  contact  Raj  on 
FREEFONE  0800  834  455 


DERBY 

Enthusiastic  Pharmacist 
Manager  or  long  term  locum 
required  for  an  easily  run 
pharmacy.  Excellent  supporting 

staff.  Salary  negotiable. 
Excellent  opportunity  for  newly 
qualified  or  experienced 
Pharmacist  Job  share  also  a 
possibility. 

Tel:  01332  296800  or 
0850  655103 


NORTHERN  IRELAND 

Pharmacy  Manager  required  tor 
new  shopping  centre  pharmacy  in 
the  North  West.  Top  salary  & 
bonus  available  to  the  right  person. 

Call  Peter  Bradley  01504  48595 
or  Gerry  Murphy  01504  351678 


HARROW 

Dispensing  assistant/ 
counter  assistant  required 
for  a  friendly  pharmacy. 

Telephone  Mr  Shah 
0181  427  3124 


GILLINGH  AIM,  KENT 

We  require  an  enthusiastic  manager  for  a 
pharmacy  close  to  a  (iP  health  centre 
You  should  he  keen  on  patient 
counselling  and  professional 
development,  hut  also  understand  the 
commerLial  reality  of  the  NHS 
We  can  oiler 

■  5/6  day  week 

■  I  xperienced  stall  dispenser  and 
counter  assistant 

■  Support  tor  professional  development 

■  Salary  hv  negotiation 

■  Job-share  available 

If  you  fit  the  hill,  please  contact 
Tony  De  Souza 
lei:  01 7 i  639  0262 

016.14  23207*)  (day) 
or  0973  703120 


Pharmacist  required 
ASH3NGTON,  NORTHUMBERLAND 

Full  time  or  part  time  Pharmacist 
required  for  village  pharmacy. 
Good  supporting  staff.  Short  hours 
9-5.30.  Long  lunch  break.  Long 
term  locum  considered. 

Tel:  Mrs  Leak  01661  835755 
(days)  01661  852646  (evenings) 


EVESHAM 

Two  Pharmacists  required  to  assist 
owner  to  run  two  busy  pharmacies. 
Four  or  five  day  week.  Newly 
qualified  welcome. 
Generous  salary  package. 
Tel:  01386  422064  (evening) 
or  01386  446244  (day) 


LIVERPOOL 

Pharmacist/Manager  or  long-term 

locum  required  for  easily  run 
pharmacy  Minimum  paperwork 
Salary  by  negotiation  Suit  newly 
qualified  Job-share  considered 
Telephone  Mr  A.  Coleman  on 
0151  525  2718  (daytime) 
0151  722  2199  (evening) 


EAST&  S.E.  LO\DO\ 


r  l„ 


I  h 


V" 


for  u  brum  h  o)  small,  progressive  group  This 
vat  ancy  offers  a  pleasant  working  environment, 
with  minimal  paper  work  Good  salary  pai  kage 
negotiable  I  u  elh  nt  opportunity  foi  newly 
qualified  or  experiem  ed  Pharmat  iit 


Please  contact:-  Mr  N.C.  Pate).- 
Elrnfield  Drugs- Limited,  208  Addington  Road, 
Seisclbn  Surrey.  Tel:  0181  657  6172  Or 
:  (01322)  527244  (evenings)  ' 


CHEMIST  &  DRUGGIST  31  AUGUST  19% 


301 


ANNOUNCEMENTS 


LOCUMS 


Would  Like  to  Invite  You 

To  Visit  Our  Stand 
At  the  N.E.C.  Birmingham 
for  the 

International  Autumn  Fair 
8th- 1 1th  Sept.  -  Hall  1 1.  F34 

To  View  the  Top  Brands  of  the  Worlds 
Fine  Fragrances  Companies 

including 

Dior  YSL  Givenchy  Giorgio 
Cerruti  Moschino  Armani 
Cacharel  Miyake  Iceberg 
Chloe  Paco  Rabanne  Picasso 
Ralph  Lauren  Versace  Guerlain 
Plus  Many  Others. 

Plus  the  launch  of 
PERLAX 

A  cosmetic  toothpaste,  with 
Natural  whitening  and 
anti-bacterial  ingredients 

Presentation  of  a  new  skin  care  Brand 
soon  to  be  introduced  in  the  U.K. 

SWISS  METICS  by  perfumetics  Ltd 

Exclusive  area  distribution  available 
tel  0161  728  4444  fax  0161  728  5555 


LOCUMS 


[province 

PHARMACY 
SERVICES 

Piw  ****** 

BiXMUujfam  0121-233  0233 
Nwmth  0191-233  0506 

We  have  over  5,000  pharmacists 
registered  PLUS  experience  of 
handling  over  250,000  bookings! 
NATIONWIDE! 

McmdulM  0161-766  4013 
SlaffiM    0114-2699  937 
Bdubwqk  0131-229  0900 
Cvuktf      01222  549174 
LmuLm       01892  515963 
Exdn,       01392  422244 

•  Provided  by  experienced  staff.  I 

•  Locum  bone-fides  checked. 

•  A  mobile  &  motivated  locum  poll 

•  NATIONWIDE  COVERAGE  1 

•  Pharmacist  staff  to  deal  with  1 
technical  issues. 

LEAVE  THE  WORRY  TO  US 

ARE  YOU  SAD,  FEELING 
LONELY  &  JUST 
DOWNRIGHT  DESPERATE? 

Guaranteed  locums 
guarantee  cover. 
Tel:  0468  344  931 
0181  539  5163 


DUNDEE 

Locum/Relief  Manager 
required  immediately  for 
long  or  short  term  to  cover 
maternity  leave. 

Telephone  01382  731694  or 
01382  507900 


LOCUMS 

Urgently  required  in 
South  Wales  &  Bristol  area 
•  Competitive  rates  of  pay 
•  Odd  days  &  long  term  available 
Contact 
Capital  Support  Services 
Tel:  01222  540940 
Fax:  01222  549185 


FRANK  G.  MAY  &  SON 
LOCUMS  URGENTLY 
NEEDED  IN  KENT  AND 
SUSSEX 

*  Efficient  personal  service 

*  Available  24  hours 

*  Odd  days/long  or  short  term 
Ring  Keith  or  Stella  May 

Maidstone  (01622)  754427 


BUSINESSES  FOR  DISPOSAL 


ALLIANCE  VALUERS  & 
STOCKTAKERS 
Telephone  (01423)  508172 

OXFORD 

Long  established  leasehold  pharmacy  occupying  main  road 
position  in  densely  populated  neighbourhood.  T/O  FYE  30  April 
96  £234,423  run  partly  under  locums.  NHS  items  approx  1,650  per 
month.  GP%  circa  26%.  Spacious  premises  with  good  potential. 
Offers  invited  for  GW/Fix  plus  SAY 

With  new  instructions  received  every  week,  we  always  have  a 
broad  range  of  pharmacies  for  sale.  Please  phone  for  details. 


COMPUTER  SYSTEMS 


Increase  Profitability 
Enhance  Customer  Care 
Increase  Staff  Motivation 
Improve  Communication 
Improve  Efficiency 
Slash  Workloads 
Provide  Professional  Practice  Image 
Increase  Flexibility 


Professional 
Dispensing  Systems  for 
Professional  Pharmacists 

FOR  DETAILS 
AND/OR  A  FREE  DEMONSTRATION: 


Tel:  0161  9417011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTRINCHAM,  WA14 1AR 


SELF-EMPLOYED 
LOCUMS 

*  Are  you  familiar  with  self- 
assessment  rules  starting 
from  April  1 996? 

*  Qualified  Accountant 
provides  a  full 
accountancy/tax  service  for 
reasonable  rates. 

Tel:  0181  908  5006 


OLDHAM  AREA 

Long/short  term  locum 
required  from  2nd 
September  1996. 
Friendly  staff.  Very  easily 
run  pharmacy.  No 
paperwork. 
Tel:  01484  309  383 
or  0802  888  153 


UNTIL  THE  END  OF  SEPTEMBER 
YOU  CAN  BUY 

'Simply  the  best" 

LABELLING  &  EPoS  SYSTEMS 


PHONE  TODAY  FOR  MORE  DETAILS 


PARK  SYSTEMS  LTD. 

6  Vulcan  St,  Liverpool  L3  7BG 
Fax:  0151-298  1689 

'Subject  to  Park's  standard  terms  and  conditions 
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PRODUCTS  AND  SERVICES 


SHOP  &  CONTENTS 
INSURANCE? 

Why  pay  more  than  you  need  to? 

♦  Stock  and  Contents 

♦  Employers  Liability, 

♦  Glass 

♦  Business  Interruption 

♦  Instalment 


Plan 

available 


0171-628  3939 

For  an  immediate  quotation 

SAVE  £££'s 


/  used  to  be  insured  by  another 
well  known  pharmacy  insurer, 
hut  since  joining  the  PIA  scheme 
two  years  ago  my  premiums  have 
almost  halved. 

Mr  Cohen 
Leeds 


Despite  paying  much  lower 
premiums,  the  service  has  been 
excellent  and  the  claims  that  I 
have  had,  have  been  dealt  with 
eery  promptly 

Mr  Myers 
Sheffield 


THE  PHARMACY  INSURANCE  AGENCY 


mettieflt*  pic 

TEL:  0181-841  4144 

FAX:  0181  841  8390 

s  s  s 

p  p  p 

E  E  E 
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I  1  I 
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KODAK  GOLD  FILM  nettprjce  %offtrade 

GA  135x24  EXPS(IOOASA)       1.48  40% 

GA  135x36  EXPS(IOOASA)  1.90  40% 

GB  135x24  EXPS  (200ASA)  1.79  33% 

GB  135x36  EXPS  (200ASA)  2.26  33% 

GC  135x24  EXPS  (400ASA)  2.21  22% 

GC  135x36  EXPS  (400ASA)  2.76  22% 

KODAK  FUN  CAMERA  3.19 

MEDIELITE  PLC 

SINESS  CENTRE 
UNITS  16&17  Bl 
NORTHOl  r,  MIDD 
Til:  0181  841  41 
Come  &  See  us  at  Chemex  on  Stand  B7  eor 

UNBEATABLE  CHEMEX-ONLY  SHOW  OFFERS 


CHEMKT&^m  the  most  comprehensive 

DR  JGGIST^  servi°es  *n  any  Pharmaceutical  Publication. 

—  Call  James  on  01732  377222 

To  put  your  Products  &  Services  in  front  of  our  unique  readership 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  1 5%  +  VAT  -  5x60  T 
Videx,  lOOmg  Bristol  Myers  (exp 
9/97  i.  Tel:  0181-994  2025 

TRADE  LESS  50%+VAT  •  Jevity 
12x500ml,  trade  less  25%+vat  -  San- 
dostatiii  2  l\  I  ml  <  [tin  g ),  Eprex 
2000iu/ml  (3xlml)  Tel  0181-360 
8560. 

TRADE     LESS    25%+VAT    -  190 

( Yxlal'en  cont.'inus  tabs  (exp  10/96), 
trade  less  30%  -  ix20g  Tinademi  M 
.  ream  (exp  9/96).  Tel:  01  Hh  312228. 

TRADE  LESS  30%+VAT  -  4-1  HaU 
Sect  iron  si;  (exp  1 1/96),  IV  Aldactide 

ir.  (exp  5/98),  55  Aldacti  50m g,  89 

Nali  torn  (exp  9/98),  96  Lii  iresal  lOnig 
(exp  10/96),  50  i  ine-Alpha  -.25  (exp 
11/96)  Tel  0131-225  7770. 

TRADE  LESS  ■IO%  + VAT  -  39x2gms 
Foitum    (ceftazidime)   (exp  1/97), 


l\  '.()  (  'ombihesive  _'(,",  7\  30  I  i.msa 
225-10,  5x20  Ooliiliilii'siw  S02H  Te 
0152  I  732955 

TRADE  LESS  IO%  +  VAT+PI  is  I  \<.'E 

108    Mexilil    200mg,         t.'l  I»a 

lOOmg,  I  I'ledlnam,  KOMe\ilil  50  Te 
m  |;i<;:t  250259 

TRADE  LESS  20%+VAT  •  00  Nenr, 

25nif;   I       IOOiiik,  Milllipari 

25.0  ii/ml,      trade      less  10% 

v  ,il  +|H  isl.iy       (ial.   17  Ti' 

01  182  17  li.  19, 

trade;  less  50%+VAT+i't  >sta<;e 

Wallace  I  K5000,  |\!IO  Arvlhln. 
I  5(  ll 1 1 '-'    l  exp    1/99),    2n  in    i  nl.'sli. 

Grannies  i.'xp  i2/!"Ki   r«'i  01  to 

275880 

lit  AIM:  LESS  50%  + VAT  -  Smi-k'h  .ii 

System  II  S026  Is"',  i  'him  I  I ', i. ii ■ , 

32-150x3  Omvat.i  ■■  .ml  lih.-siv 
S297x2,  i  Miivalei  flange-,  S  15  I  'a" 
Tel  0181  81  I  1585. 

TRADE  LESS  25%  +  VAT  •  "2  Saiidin 


imin  KHlni^  labs,  'in  Sandiiiniiuu 
50ing  labs  (lung  expin  ilales)  Tel: 
0181-070  IS1I 

TRADE  LESS  50%+\  \T+ POSTAGE  - 
200    /..ii.  .hi  in    .  aps    250IIH  g,  S2 

I'n  (vera  200mg  labs,  5(1  |Y;  I  10 

labs,  21  Stirgani  200  (exp  10/90)),  66 
Perlofran  25  labs  Tel  01708  7  run 

TRADE  LESS  30% +VAT+ POSTAGE  ■ 
IxlOO  Lopid  eaps  200mg,  1x28 
i  Ksnpaii.  Ix-5(i  Napriisyii  EAT  250mg 
granules,  1x00  Eaverin  50,  1x50 
Sin. ■in.  I  i  Ti  Ti'l  0151-339  3123. 

TRADE  LESS  50%  +  VAT-  I2x  10x20ml 
Sc.d  (  Id.. i  mi  . .  '\  j .  9/97),  tl\  10x2ml 

I  lep  Flush  .'ii  lite  (exp  2/97  i.  I2x2g 

I  '.. mini  (exp  96),  trade  less  30%  -  190 
IN  .ndi ..  illin  (exp  9/96),  trade  less  25% 

I'  loeilliii  I  exp  10/90).  Tel  0181-811 

I  ".sr.. 

TRADE  LESS  50%+VAT+l'OSTAGE 


-  2x10  Convatec  surgicare  2  code 
8301,  3x5  KaltosUt  2g  cavity  dress- 
ings, 1x5 <  Iranuflex  20cmx30cm  code 
S15T  Tel  oi  15-950  7-102. 


FOR  SALE 


VOLVO  9  10SE  2.01.  -  Auto  estate  Lreg, 
21,200  null  s,  metallic  blur,  alarm, 
sunroof,  heated  seats  .uid  mirrors,  1 
owner,  service  history,  SI 2,050  ono. 
Tel  01733  578277  or  01733  268467 
evenings 


WANTED 


NOMAD  TROLLEY  -  Cabinet  60capac- 

ity  Tel:  ill  16-271  9053. 
METROD1N  III'  -  150iu  vial,  Eprex 

2O0Oiu  \  ials  Tel:  0121-556  1665. 


EXCESS  STOCK  CAUTION 
I'haniiacisls  Hi'c  responsible  I'm  the  quality,  safety  and  efficacy  <  if 
meilieines  Ihey  supply  In  I'm  cIi.'imn^  Imni  sources  i  it  her  than 
innniifaelui'ei's  oi  licensed  vvhdlesalel'S,  they  must  s;iii.sfy  them- 
selves a  1  h ml  product  hist<  n  v.  condil  ions  of  storage  and  so  on 
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PRODUCTS  AND  SERVICES 


+  CAMRx  + 

FOCUSING  ON  THE  FUTURE 
PERSONAL  AND  VALUABLE 
SERVICE  AT  ALL  TIMES 


JOIN  THE  GROWING  BAND 
of  PEOPLE  who  INCREASE 
their  PROFITS  by  ££££€'s 


1 .  A  vital  invaluable  formidable  negotiating 
base  will  pack  a  real  punch. 

2.  Group  adds  pounds  to 
your  pocket. 

3.  Our  negotiating  skills,  contacts  and  know 
how  will  bring  you  extra  savings  from 
numerous  companies. 


Mil  1 


Itiples... 
Privilege 
oendence 


UK'S  iid 
inde 


t  growing 
f  goo 
ident 


COULD  REVOLUTIONISE  YOUR  BUSINESS 

54/62  Silver  Street,  Whltwick,  Leicestershire  LE67  3ET 
TEL:  01530  510520  FAX:  01530  811590 


RING  FOR  DETAILS  ON 
FREEPHONE 


Spy       [i  ii  jelciiSl^ 

*  join  us  now  * 


Wish  to  become  a  member? 

PI  ase  contact  us  Today.  447  Kenton  Road 

  Harrow 

Middlesex  HA3  0XY 

LCctrc. 

Fax:  0181-732  2774 


)%*  of  commu 


GRAB  THE  LIMELIGHT  WITH  C&D! 


Over  90%*  of  community  pharmacists  asked  had  read  every  one  of  the  last  four  issues 
of  C&D.  With  this  level  of  interest,  C&D  is  the  obvious  choice  when  deciding  how  to 

reach  the  retail  pharmacist.  *source  Martin  Hamblin 

Pharmacist  readership  survey 


Free  entries  in 
"Business  Link" 
(maximum  30 
words)  are 
restricted  to 
community 
pharmacist 
subscribers  to 
(lie mist  & 
Druggist .  No  trade 
advertisements  will 
be  permitted. 
Acceptance  is  at  the 
discretion  of  the 
Publishers  and 
depends  upon  space 
being  available. 
Semi  proposed 
wording  to 
"Business  Link" 
using  the  form 
printed  alongside. 


To:  Business  link.  CHEMIST  &  DRUGGIST,  Miller  Freeman  House, 
Sovereign  Way,  Tollbridge,  Kent  TN)»  I KW. 

PLEASE  COMPLETE  IN  BL(  )CK  CAPITALS 

Surname  


•Il'sl  name: 


Address  

 Postcode 

F'ersi  iticil  RPS<  IB  Registration  number  

Telepln  me  Number  

Proposed  advertisement  copy  (maximum  : !()  words) 
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SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


"iU  iA  VISUAL  MERCHANDISING 
^■iTH  AT  ITS  VERY  BEST 

|  \  |  I  _J_J    Designers  and  Manutaclurers  ol  Glass  Cube  t  Open  Frame  Displays 


Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT.  Tel:  0181-640  6114  Fax:  0181-640  4497 


SPECIALISING  IN  THE  DESIGN 
&  SHOPFITTING  FOR  THE 
PHARMACY  TRADE. 
FOR  YOUR  INDIVIDUAL  NEEDS 
TEL:  01392  491920 
TEL:  01392  498822.  FAX:  01392  410436 


the  key  to 

solve  your  pharmacy 

dJtOfiJitiuUf.  problems 

■  comprehensive  service    •  part  or  full  refits 

■  competitive  quotations     'free  advice  'budgets 

write/telephone:  fredenck  moore,  39  cooks  meadow 
edlesborough,  beds  Iu6  2rp  s  01 525  222526 


name  &  address 


^fjQPFIJpNc; 


FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 


01392-216606 


YOMLlIp 

LIMITED 

COMPLETE  PHARMACY 
SHOPFITTING  SPECIALISTS 

Design  and  Manufacture    -    Nationwide  Service 
Competitive  Prices 


Nordia  House,  Seacroft  Industrial  Estate, 
Coal  Road,  Leeds  LS14  2 AW 
Tel:  0113  232  3478    Fax:  0113  232  3348 


STOCK  WANTED 


ninr 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted. 
Black  Glass  Jars.  Drug  Jars  -  Blue  or  Green. 
Blue  Castor  Oils.  Coloured  Soda  Syphons. 
"Admiralty"  Square  Blue  Poisons.  Spare  Stoppers. 
Common  Blue  "Not  to  be  taken"  Poisons  -  All  shapes. 
Mixed  Assortments  of  Surplus  Bottles  as  above. 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  01935  816073  Fax:  01935  814181 


For 

CHEMIST* 
DRUGGIST 

Classified  call  James  Whitston 
on  01732  377222 


PERFUMES  WANTED  FOR  EXPORT 

All  fragrances  required  for  immediate  supply 
Cacharel,  Estee  Lauder,  Calvin  Klein,  Etc... 

Please  telephone  or  fax  in  strictest  confidence  on 

Tel  00  353  5667000  Fax  00  353  5667130 


VETERINARY  SERVICES 


VETCHEM 


PROMOTING  ANIMAL  HEALTH  THROUGH  PHARMACY 

SPECIAL  OFFERS:  Nuvan  TOP  flea  treatment.  SECTINE 
flea  treatment.  ENTERODEX  for  pigeons. 
PHONE  FOR  DETAILS  0800  387348 

Brian  G.  Spencer  Ltd,  Common  Lane,  Fradley,  Lichfield,  Staffs  WS13  8LQ 
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Advantage  Everton 


The  ease  with  which  Everton 
beat  Newcastle  United  in  the 
opening  match  of  the  football 
season,  was,  in  part,  due  to  phar- 
macy input. 

Hartley  Clumpus,  a  life-long 
Everton  fan  and  pharmacist  pro- 
prietor of  the  Harval  Pharmacy  in 
Kirkby,  Liverpool,  was  the  proud 
sponsor  of  the  football  used  by 
Everton  to  win  2-0. 

With  the  support  of  Vantage, 
Mr  Clumpus  sponsors  one  ball 
each  season.  This  year,  he  was 
lucky  enough  to  be  offered  the 
opening  game,  which  saw 
recently-transferred  £15  million 


striker  Alan  Shearer  lose  his  first 
Premier  League  match  for  new 
club  Newcastle. 

Mr  Clumpus'  grandson  pre- 
sented the  ball  to  the  referee  on 
the  pitch  before  the  game  began. 
After  the  final  whistle,  it  was 
returned  to  the  family  signed  by 
the  teams. 

Mr  Clumpus  is  such  an  avid  fan 
that  he  flew  back  from  last  year's 
Vantage  Convention  in  Nice  to 
watch  Everton  play  Manchester 
United  in  the  FA  Cup  Final.  That 
evening  he  returned  to  France  in 
time  for  the  Saturday  night  gala 
dinner. 


Derby  pharmacists  have 
raised  £500  for  the  Royal 
School  for  the  Deaf.  The 
school  was  chosen  by  the 
Derby  Branch  of  the  RPSGB  as 
its  charity  for  1995-96.  The 
money  will  be  spent  on  a  mini- 
corn  system  (which  enables  a 
deaf  person  to  use  the 
telephone),  and  renovating  an 
outdoor  adventure  centre  for 
children.  Branch  chairman 
Teresa  Brearley  presents  a 
cheque  to  the  School's 
director,  Colin  Ashmore 


lights,  camera,  action  ,„ 


5 


A  pharmacist  is  set  to  find  fame 
and  fortune  in  the  glamorous 
world  of  television. 

Well,  it  is  a  possibility.  Newly- 
qualified  pharmacist  Gill  Laurij- 
ssen,  of  the  AO  Bond  pharmacy 
in  Somerton,  Somerset,  spent  a 
lunch  hour  recently  in  front  of 
the  television  cameras  of  HTV. 

Her  scene  involved  a  young 
man  rushing  into  a  pharmacy  and 
handing  a  prescription  to  the 
counter  assistant.  She  in  turn 
passed  it  to  Ms  Laurijssen  who 
then  had  to  appear  to  delay  dis- 
pensing the  prescription. 

She  is  in  the  dark  as  to  the  sig- 
nificance of  the  scene.  "The  'cus- 
tomer' could  not  wait.  I  had  to 
employ  delaying  tactics."  She 
adds,  "I  didn't  like  the  inference 
about  pharmacy  service!" 

The  promotion  from  pre-reg  to 
pharmacist  to  television  actress 
comes  within  a  span  of  three 
weeks,  and  is  the  latest  move  in 
Ms  Laurijssen's  career. 


Events  leading  up  to  the  per- 
formance began  ten  years  ago 
when  she  started  as  a  trainee  dis- 
penser at  Andrew  Bond's  phar- 
macy. She  was  encouraged  by 
attaining  her  National  Pharma- 
ceutical Association  dispensing 
assistants  certificate  to  go  on  to 
take  her  A  levels.  This  led  her  to 
study  pharmacy  at  Cardiff  School 
of  Pharmacy  and  she  complet  ed 
her  pre-registration  year  at 
Bond's  in  July.  A  cameo  televi- 
sion role  must  have  been  an 
unforeseen  next  step. 

'The  Levels'  is  a  drama  being 
filmed  for  showing  by  HTV 
before  Christmas.  The  produc- 
tion is  set  in  the  Somerset  Levels 
and  is  a  story  of  first  love  and 
basket  weaving,  based  on  the 
novel  of  the  same  name  by  Peter 
Benson. 

And  as  for  the  significance  of 
the  pharmacy  scene?  The  young 
hero  needs  some  analgesics 
quickly  because ... 


Pedal  power  for  pilgrims 


A  brace  of  cycling  pharmacists  is 
well  on  the  way  to  raising  £4,000 
in  sponsorship  donations. 

Following  an  article  in  C&D 
(July  6),  several  companies  have 
come  forward  to  sponsor  Vijay 
Bhattia  and  Suresh  Patel's  ride 
through  the  Himalayas  in  Octo- 
ber. The  money  raised  will  go 
towards  the  restoration  of  Vrin- 
davan,  a  place  of  pilgrimage  in 
India. 

Pictured  presenting  cheques 


for  £251  each  to  Mr  Patel  (centre) 
are,  from  the  left:  Rakesh  Siipal 
of  Siipal  Chemist,  Ash  Sudera 
and  Vijay  Sudera  of  National 
Generics,  and  Kapil  Rajja  of  Rajja 
Chemist.  Not  pictured  is  Sam 
Budheo  of  Pro-Pharm  Consul- 
tants, who  has  also  sponsored 
the  ride. 

Mr  Patel  and  Mr  Bhattia  would 
like  to  thank  all  those  who  have 
contributed  so  far.  Mr  Patel  can 
be  contacted  on  0121  449  1945. 


APPOINTMENTS 


Sales  director  Ian  Gerrard 

Ian  Gerrard  has  been  ap- 
pointed sales  director  of  the 
UN  Miller  Freeman  Pharmacy 
Group,  which  publishes  C&D 
and  its  sister  titles.  Ian  has 
experience  across  a  broad 
range  of  magazines,  including 
a  previous  spell  as  ad- 
vertisement manager  of  C&D. 
Marianne  Mac  Donald  has  left 
C&D  to  become  the  new 
advertising  services  manager 
at  the  Proprietary  Association 
of  Great  Britain. 
Jonathan  Ody  has  been  made 
deputy  managing  director  of 


Scotia  Pharmaceuticals. 

Rex  Holder  of  Windsor 
Healthcare  has  been  promoted 
to  the  post  of  national  account 
controller.  He  will  continue  to 
be  responsible  for  the 
company's  Irish  operation. 
Paul  Brown  is  the  new 
chairman  of  Unichem's  North 
East  regional  committee.  He 
takes  over  from  Ken  Swanson. 
Cantab  Pharmaceuticals  has 
appointed  Dr  Paul  Haycock  as 
vice  chairman.  He  is  suc- 
ceeded by  Jurek  Sikorski  as 
chief  executive. 


Leaving:  Marianne  Mac  Donald 


All  rights  reserved.  No  pari  of  this  publication  i 
fir  retrieval  system  without,  the  express  prior  w 
Freeman  Professional  Ltd  may  pass  .suitable  re; 
Freeman  Professional  Ltd.  Origination  by  Londi 


lay  be  reproduced  or  transmitted  in  any  form  or  by 
itten  consent  of  the  publisher.  The  contents  of  Ch 

do]  addresses  to  ol  liei  relevant  suppliers  II  j  Ii 

n  Scanning,  24a  Shore  Kd,  London.  Printed  by  St  Iv 


any  means,  electronic  or  mechanical  including  photocopying,  recording  or  any  information  storage 
?mist  &  Druggist  are  subject  to  reproduction  in  informal  ion  storage  and  retrieval  systems.  Miller 
i  not  wish  to  receive  sales  information  from  other  companies  please  write,  to  Ben  Martin  at  Miller 
3S  (Gillingham)  Ltd,  Oillingham,  Kent.  Registered  at  the  Post  Office  as  a  Newspaper  21/16/16S 
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AN  ESSENTIAL  PART  OF 

SPORTS  KIT 


Exciting  new  consumer 
advertising  campaign  for 
Spring  1996 

Profit  from  demand  in 
this  growing  sector 

Promotional  spend  to  top 
half  a  million  pounds! 


The  nutrient  specific  to  connective  tissue  is  a  natural  substance  called 


glucosamine.  Sports  and  fitness 
maintenance  benefits. 


fans   should  know  about  its  health 


Glucosamine  is  necessary  for  joint  and 
muscle  regeneration,  and  comes  from 
dietary  sources.  Those  who  enjoy 
physical  activities  can  boost  their 
natural  glucosamine  with  a  convenient, 
easily  absorbed  High  Strength 
Glucosamine  supplement. 


30  Tablets 


men  STHENCTB 


GlucQ, 


samine 


cwcosAMKr  siuniATr 


l  /i7;»s  active  people 


j^g     Health  Perception  Woodbine  Stores  Cottage,  Chavey  Down  Road, 

Winkfield  Row,  Berks  RG 12  8NY.  Telephone:  01344  8901  1 5 
|£s     High  Strength  Glucosamine  is  a  nutrient,  not  a  medicine. 


Ugh  Strength  Glucosamine  -  helps  active  people  care  for  joints  and  muscles 


alue 


Discover  all  this  &  more 

Stand  S4/6/8  at  Chemex  '96 


